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THE SPENCER CLUB
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SUMMER SPORT COURSES
for 2-17 yrs

For more
information
contact
Elaine Wishart, Club Manager

020 8874 2717,
info@spencerclub.org

THE SPENCER CLUB
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quality coaching
Our head coaches are professionals qualified under their relevant governing bodies of sport.

They are experienced in working with children, and provide expert tuition on individual skills,

teamwork and sportsmanship.  We believe that children should be safe and have fun when

they play sport, that way they stay interested and keep playing to adulthood.   

Children are grouped according to age and ability, and with no

more than 12 children per coach, you can be sure that

your child will get the attention they need to improve
their game. All head coaches
responsible for each
course are first aid
trained, insured and
hold current CRB
disclosure certifi-
cation. 

A NAME YOU CAN TRUST
Founded in 1872, The Spencer Club is one of London’s leading amateur multi-sports clubs.

We are a not-for-profit organisation controlled by the members, although coaches and staff

are employed to operate day-to-day activities.  

We have a long history of being home to friendly and accessible sport in Wandsworth and

surrounding communities.  Our members are all active players in one of the six club sports,

cricket, hockey, lacrosse, rugby, squash and tennis.  We consistently achieve excellence in

regional competitions both at junior and senior levels.
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AZMIN’S

396-398 Garratt Lane Earlsfield SW18www.nazmins.com

F r e e
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R e s e r v a t i o n s 020 8946 4221
Takeouts/Delivery 020 8946 2219
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reply
If you would like to hear our practical and constructive advice on the
changes in property law, please reply below:

Please reserve me a place at the Hot Topics in Property Law
Breakfast Briefing on Thursday 12 May

I am unable to attend this event but would like my name to
remain on the database for future property briefings

I would like my name to be removed from the database for future
property briefings

Or contact:

Sandie Thompson F: 020 7079 8258
Boodle Hatfield T: 020 7079 8350
89 New Bond Street E: bh@boodlehatfield.com
London W1S 1DA

briefing topics when/where contactreply

Property Hot Topics Invitation

BOODLE HATFIELD

briefing topics when/where contactreply
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About
Capgemini

TME Experience

Spanning key players, market segment and geography

22

Client
Endorsements

OTACE

Awards &
Accolades

“Capgemini’s project
team integrated
seamlessly with
ours...”

Deputy COO,
SFR MVNE

“Working with
Capgemini was a
truly collaborative
experience...”

CEO,
RaboMobiel

We work with 7 of the top 10
world's biggest telecom

network operators

“The work that has been
carried out by Capgemini
has given the SABC new
impetus and resilience…”

Head of Strategy and Risk
Management,

SABC

“Cell C has made
tremendous progress
over the past 18 months
and Capgemini have
been true partners in
helping us on this
journey...”

CEO, Cell C

The list of our Media &
Entertainment clients is
long and includes the top
media companies
worldwide

“The joint post-merger
project team of Invitel and
Capgemini not only
overachieved on the initial
synergy estimates but also
mastered the exciting
merger integration process
in record time.”

CEO, President and HTCC

“When putting strategy and
plans together Capgemini’s
concern was always to keep
it real and make sure that it
can actually be implemented
and measured.”

CMO,
Telefónica O2 Czech Republic

“By maintaining a continuous
heartbeat, Capgemini ensured
that this complex project with
many stakeholders delivered its
results in time.”

Marketing Manager Corporate,
Vodafone Netherlands
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 Creativity


 Curiosity


 Collaboration


 Concentration


 Associations


 Paradigms


  Connecting 
with others


  Working with 
differences


  Open listening


  Right people


  Spontaneity


  Know your stuff


  Right energy


  Understanding 
and stretching 
boundaries


  Shaping the 
problem


  Develop deep 
experience


  Listening to the 
inner voice


  Passion


  Searching around 
the problem


  Solving problems


  Determination


  ‘Stick-to-it ness’


  Open mind and 
be still


  Focus


  Incubation


  Structured 
approach


  Reflection


Leveraging our Face to Face RTMs  
Draft Hypothesis 

October 2009 

Accélération de l’Amélioration de la 
Performance en Sécurité du Travail 

Steercom 3 

Avanade Confidential – Do Not Copy, Forward, or Circulate 

UK Region v5 
Regional Plan 2009 - 2011 

Date: September, 2008 

Avanade Confidential – Do Not Copy, Forward, or Circulate 

Presenter:  Innes Grant, 
UK Operations Director 
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HNWI ANALYSIS 

The highest number and greatest density of millionaires in the UK is in 
London and the South East  

2 

21 

Key	
  

Total	
  millionaire	
  popula1on	
  

Millionaires	
  per	
  1,000	
  residents	
  

78,000	
  
1.21	
  

South	
  West	
  
and	
  Wales	
  

287,000	
  
2.12	
  

London	
  and	
  
South	
  East	
  

92,000	
  
0.50	
  

Midlands	
  

44,000	
  
1.32	
  

Yorkshire	
  

14,000	
  
0.39	
  

North	
  East	
  

40,000	
  
1.34	
  

Scotland	
  

64,000	
  
1.30	
  

North	
  West	
  

a)	
  Barclays	
  Wealth,	
  2011	
  UK	
  Wealth	
  Map.	
  	
  
Millionaires	
  are	
  defined	
  as	
  those	
  with	
  net	
  worth	
  of	
  over	
  £1m	
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At	
  first,	
  go	
  for	
  Quan-ty	
  before	
  Quality	
  

During	
  idea	
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Ask	
  
yourself	
  

Idea	
  
‘nuggets’	
  

are	
  
precious	
  
and	
  

vulnerable	
  Go	
  for	
  QUANTITY	
  
first	
  

Ensure	
  QUALITY	
  	
  
later	
  

Not	
  what	
  you	
  think	
  about	
  a	
  
team	
  mate’s	
  idea	
  

…but	
  what	
  that	
  idea	
  makes	
  
you	
  think	
  about!	
  

How	
  can	
  I	
  build	
  on	
  that?	
  

–	
  let	
  them	
  live	
  long	
  
enough	
  to	
  be	
  counted,	
  

before	
  trying	
  to	
  
interrogate,	
  judge,	
  

quan3fy	
  or	
  perfect	
  them	
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The Eden Deep Geothermal Plant • Confidential

“Working at the Eden EGS Plant site has been a valuable boost to my tree 

surgery business, and given the on-going ecological management required 

for the woodland habitat to be preserved, I would expect the work at this 

site to continue in the coming years.”

Jason Bellenger 
Owner, Bellenger Tree Surgery of St Austell

It should be added that this investment will make Eden Trust jobs more secure 

through the capping of the cost of energy to the destination and its ancillary 

projects.  Also, Eden believes the availability of readily available hot water, a 

by-product of the plant, will act as a catalyst to several emerging horticultural, bio-

technical and leisure industries.
The US Department of Energy produced a report (dated 2006) stating that for 

every 500MW of geothermal capacity added, the new facilities will support 2,000 

manufacturing and construction jobs and 850 operation and maintenance jobs.  

The Department of Energy and Climate Change 2050 Pathways Analysis predicts 

that 35TWh, or 10% of UK current annual electricity demand could come from 

deep geothermal; this would amount to 4,300MW installed capacity across the UK.
The recent large scale investments in Cornwall of the University with its 

Environment and Sustainability Institute, the Wave Hub at Hayle, and a range 

of large scale wind, wave and solar technology projects, make this investment a 

statement of commitment to Cornwall becoming the leading region in Europe for 

environmental technology.  As such it reinforces an emerging “brand” which will 

itself attract many businesses and entrepreneurs across the South-West to seek 

association and collaboration with it.
There is a bigger specific picture here. The drilling of the first well (£10m) will 

teach us much about the exact lithology and geochemistry of this granite at depth.  

In turn this will go a long way towards de-risking future projects elsewhere along 

the granite spine of Mid-Cornwall and in other similar granite areas of the country.  

The successful completion of this first well will release funding for other schemes 

planned for the UK.
EGSE is committed to continuing the knowledge transfer ethos that saw this 

technology emerge from the famous Rosemanowes Hot Rocks project in the 1970s 

and 80s and which went on to become the template that was used successfully in 

Germany.  This is a case of British technology coming home, led by those who have 

pioneered it on its journey.  EGSE is planning to collaborate with the proposed 

Centre of Geothermal Excellence at the Exeter University Camborne School of 

Mines at Tremough Campus, Falmouth.
An explanation of why your social investment products or services are needed and 

how they will achieve our outcomesFor a region with a low per capita income, a disproportionate balance of ageing 

population and an ambitious aspiration to reposition itself as a centre for new 

“green” technologies, this investment can begin the journey to address fuel 

poverty and, as a consequence, health inequality.  It should be added that 

Cornwall has a unique position among UK holiday destinations in attracting a large 

proportion of opinion formers here.  To successfully implement this technology 

and address some of the issues associated with developing a green economy, 

Cornwall will provide the perfect “shop window” to the rest of the UK.

The proposed Eden Deep Geothermal 
Plant

– 2 –The Eden Deep Geothermal Plant • Confidential

3. Proposal details (1,000 words maximum)

A short title and a 50-word summary of your proposal (something we could use for 
publicity purposes)

The Eden Deep Geothermal Plant.

EGS Energy and the Eden Trust, Europe’s leading environmental centre, are 
developing Britain’s first deep geothermal CHP plant providing both Eden and local 
communities with sustainable heat and electricity.  British technology, fully proven 
abroad, will demonstrate baseload, emissions-free energy production, making a 
significant contribution to Britain’s future energy needs.

A description of what you want to do, how you will do it, a summary of your past 
financial performance and forecasts for the social and financial performance you 
expect to achieve.

What we will do and how we will do it:

The Eden Deep Geothermal Plant (“EDGP”) involves drilling two wells, each 
approximately 4.5km deep, towards the centre of the earth.  Here the granite is 
hot with temperatures of 200 degrees centigrade and above. At this depth the 
wells will be as much as 750m apart, and the cold water pumped down one is 
channelled through the rock to rise through the other as superheated water.  This 
drives a steam turbine producing 4MWe electricity and heat to power the Eden 
biomes and the communities beyond the site.

The first stage, carrying out the environmental impact studies and securing 
planning permission, are completed.  The next stages involve site preparation, 
drill platform assembly, drilling, testing, opening up the subterranean fractures 
between the wells, and finally installing the power plant and its supply 
infrastructure.  The construction template will be based on the same design used 
for the successful existing operational plant at Landau in Southern Germany.

Summary of past financial performance: 

EGS Energy was formed in 2008 by the team who have brought the German plants 
on stream, to develop further deep geothermal plants and technology.  It has been 
financed to date by the team and a small number of private investors.  In this early 
development stage EGSE has understandably not yet made a profit.

Financial performance expected:

£10m is required to drill the first well to full depth.  This will allow the system to 
be proved and confirm the expected rock strata.  Once successfully completed a 
further £21-31m will be required, depending on whether two or three wells are to 
be commissioned and to install the power plant and its infrastructure.  The EDGP 
is targeted to provide a minimum of at least infrastructure project level returns 
for investors over its lifetime of 27 years, with the key variables being the price of 
electricity and the level of any subsidy offered by the Government at the time. 

Social performance expected: 

The EDGP represents a substantial financial investment in Cornwall.  Initially 
it will see the creation of a number of construction jobs both within EGSE and 
through the local supply chain.  It is intended that Eden’s pioneering local sourcing 
protocols will be employed to secure maximum possible local purchasing.  We are 
already planning to use this first project to develop local capacity through training 
and apprenticeships, with a view to building a capacity that can expand the level 
of operations as the technology’s advantages are more widely understood.  Once 
operational, the majority of jobs on site will be highly skilled technical jobs and 
the potential for expansion with this technology offers the very real prospect of 
providing a significant number of such jobs across Cornwall. The geothermal power plant at Landau, 

Germany

The Deep Geothermal Plant

at The Eden Project

PROJECT PACK

DECEMBER 2011

EGS Energy Limited

13 North Parade

Penzance

Cornwal

TR18 4SL

08456 435 208

www.egs-energy.com

The spirit of your brand may not be
immediately evident in your IT
architecture but when you work with
a partner such as Capgemini the
outcome of a truly collaborative
business experience will reduce risk,
increase value and make for a better
end-experience for your customers.
Your lives and theirs are part-way
freed to enjoy the better things in life;
to remind you that ‘Life’s for Sharing’. 

Capgemini’s response to Magyar
Telekom will outline how we could
enable Magyar Telekom to become
something different, something new,
something better…to put it simply,
our proposition understands that
CRM and Billing Excellence are
integral to loyal and profitable
customers.   

For consumers, sadly the bill probably
comes all too often. Fortunately for
operators, satisfied customers who
receive clear and accurate bills will
more readily pay. Indeed, this is
recognized by Capgemini’s
understanding of Magyar Telekom’s
CRM & Billing Consolidation
Program.  

You want to streamline your current
systems to align with your business
and brand requirements…and
Capgemini will aim to demonstrate
that rationalization does not mean
reduction in customer service or
flexibility.

You want to decrease time-to-
market…and Capgemini will look to
show that a quicker launch does not
mean a diminished offering.

You want to contribute to company-
wide cost rationalization…and
Capgemini will hope to prove that
cost reduction can also mean cost
transformation.

‘Life’s for Sharing’ 

Choose an IT transformation partner that ‘lives and
breathes’ collaboration for your CRM & Billing
Consolidation Program

Telecom, Media & Entertainment the way we do it

By Dr. Catherine Walker, The Researchery

Commissioned by the Big Give,  

Charities Trust and RBS

How match-funding incentivises charitable giving in the UK 
and unites funders and donors in tackling social issues 

A Great Match

	
  

Capgemini’s	
  Response	
  to	
  Morrisons	
   ©	
  2011	
  Capgemini	
  –	
  All	
  rights	
  reserved	
   Page	
  4	
  

	
  

It’s about  us

Working Together
Capgemini References

Prepared for GSK • 21 October 2011
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1The-challenge.orgFind us on The-challenge.orgFind us on

Registered address: Elizabeth House, Mezz Floor, 39 York Road, London, SE1 7NQ 
Registered in England and Wales no. 6845451 Registered charity no. 1129239
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Defines what we 
need to be great at. 
Identifies needs, gaps 

and priorities

People 
Propeller

Builds skills 
through blended 
learning solutions

Nudges and 
triggers skilled 
behaviors and 
habits in the 
workplace

Uses latest 
knowledge, 

principles and 
practices to 
ignite fresh 

thinking

Recruits, 
engages, 

develops and 
retains top 

talent

5Confidential • © LINK Scheme.  All Rights Reserved.
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2Confidential • © LINK Scheme.  All Rights Reserved.

Agenda

1. Introduction

2. Feedback on the process

3. Potential purchasers and valuation

4. About Link

5. Link International

6. The Link approach

7. Appendix 1 – Comparable Transactions
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Books: FIFA – The Official History of the Women’s World Cup Football, Oliver’s Almanack of World Football

The first World Cup played entirely on artificial turf was also the first with 
24 teams. For the second time in a row, Japan and the USA met in the 
Final. This time the USA won – and how. When their captain Carli Lloyd 
scored from the halfway line, she completed the first hat-trick in a Final –
and the USA led 4-0 after only 16 minutes. Their 5-2 win gave them the 
World Cup for a record third time.

As with their neighbours down south, 
many Canad ians have never 
historically been convinced by soccer 

and it is unlikely to ever replace ice hockey 
as the national sport. But, like in the USA, 
soccer is surely finding a solid niche in the 
sporting line-up of Canada and women are 
playing an important role in this 
transformation. The FIFA Women's World 
Cup 2015 was the sixth FIFA tournament to 
have been held in the country, following on 
from the 1976 Olympics, the 1987 U-16 World 
Cup, the 2002 U-19 Women's World Cup, 
the 2007 U-20 World Cup and the 2014 U-20 
Women's World Cup. Only Germany has 
played host to more FIFA national team 

tournaments, and in 2026 Canada will host 
the FIFA World Cup along with the USA and 
Mexico. The MLS has three firmly established 
teams in Vancouver, Toronto and Montreal, 
and there are now more registered soccer 
players than in any other sport in Canada, 
including ice hockey. The challenge remains 
for soccer to engage the population as a 
spectator sport, but the encouraging crowds 
at the 2015 World Cup showed the potential. 
As with the American women's team, the 
Canadian women are the ones leading the 
charge. A consistent top-ten ranking and a 
bronze medal at the 2012 and 2016 Olympics 
showed just what is possible. 

2015 

Canada takes to the world's game
�Player of the tournament 
Carli Lloyd (10) celebrates 
the second of her three 
goals in the 2015 World 
Cup Final.
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The increase from 16 to 24 in the number of teams 
playing at the 2015 World Cup saw eight first-
time qualifiers, matching the increased 

allocation. Three came from Europe – Spain, 
Switzerland and the Netherlands – two from Africa 
in the shape of Cameroon and Côte d'Ivoire, while 
Ecuador from South America, Costa Rica from Central 

America, and Thailand from Asia all also made their 
first appearance. The Dutch, Ivorians and Thais had 
all taken part in the 1988 International Women's 
Football Tournament, while Cameroon had played in 
the 2012 London Olympics. Equatorial Guinea and 
North Korea were the only absentees from the 2011 
line-up, with the Koreans absent for the first time 

since 1995 following their ban for positive doping 
tests at the finals in Germany. The "Magnificent Seven" 
of Brazil, Germany, Japan, Nigeria, Norway, Sweden 
and the USA maintained their ever-present status at 
the World Cup.

196 197

2015 2015Overview Overview

196 197

Host cities and stadiums

Six of the best
Given the vast size of the 
country, just six stadiums were 
chosen for the 2015 World Cup, 
with each city hosting a group 
until the final round of group 
matches. The one notable absentee 
from the list was Toronto, Canada's 

biggest city, which in 2015 was 
hosting the Pan-American Games. 
Moncton, a city of just 71,000 in the 
Maritime provinces in the far east of 
the country, was the smallest of the 
six. 

F IFA WOMEN'S WORLD CUP CANADA 2015™ 
CANADA 2015 

CANADA 2015

vancouver  
BC Place Stadium  
(54,267)

edmonton  
Commonwealth Stadium  
(56,335)

montreal  
Olympic Stadium  
(51,335)

Moncton  
Moncton Stadium  
(19,772)

COL

AUS

NOR

GER

CRC

BRA

NZL

JPN

ECU

CAN

SUI

KOR

ENG

CHN

SWE

MEX

ESP

CIV

THA

NED

FRA

CMR

USA

NGA

3

110

52

1 353 506 
SPECTATORS

26 029 
AVERAGE PER MATCH

24 TEAMS

MATCHES PLAYED

YELLOW CARDS

RED CARDS

USA  
WINNERS

Shuéme  
OFFICIAL MASCOT

OFFICIAL LOGO

2.81

CONTEXT15 
OFFICIAL MATCH BALL

AVERAGE GOALS  
PER MATCH

146
GOALS

JPN 
SECOND

 
ENG 
THIRD

Golden Boot

Célia Šašić  GER

Golden Ball 

Carli Lloyd USA

The magnificent seven

Story of the qualifiers

Knockout  
stages

Group stage 

GROUP E

BRA 2-0  KOR

ESP 1-1  CRC

BRA 1-0  ESP

KOR 2-2  CRC

CRC 0-1  BRA

KOR 2-1  ESP

GROUP F

FRA 1-0  ENG

COL 1-1  MEX

FRA 0-2  COL

ENG 2-1  MEX

MEX 0-5  FRA

ENG 2-1  COL

GROUP D

USA 3-1  AUS

SWE 3-3  NGA

USA 0-0  SWE

AUS 2-0  NGA

NGA 0-1  USA

AUS 1-1  SWE

MATCH FOR THIRD PLACE

GER 0-1 
AET

 ENG

FINAL

USA 5-2  JPN

SEMI-FINAL

USA 2-0  GER

SEMI-FINAL

JPN 2-1  ENG

w d l + – Pts

 USA 2 1 0 4 1 7

 AUS 1 1 1 4 4 4

 SWE 0 3 0 4 4 3

 NGA 0 1 2 3 6 1

w d l + – Pts

 BRA 3 0 0 4 0 9

 KOR 1 1 1 4 5 4

 CRC 0 2 1 3 4 2

 ESP 0 1 2 2 4 1

w d l + – Pts

 FRA 2 0 1 6 2 6

 ENG 2 0 1 4 3 6

 COL 1 1 1 4 3 4

 MEX 0 1 2 2 8 1

w d l + – Pts

 CAN 1 2 0 2 1 5

 CHN 1 1 1 3 3 4

 NED 1 1 1 2 2 4

 NZL 0 2 1 2 3 2

w d l + – Pts

 GER 2 1 0 15 1 7

 NOR 2 1 0 8 2 7

 THA 1 0 2 3 10 3

 CIV 0 0 3 3 16 0

w d l + – Pts

 JPN 3 0 0 4 1 9

 CMR 2 0 1 9 3 6

 SUI 1 0 2 11 4 3

 ECU 0 0 3 1 17 0

GROUP B

GER 10-0  CIV

NOR 4-0  THA

GER 1-1  NOR

CIV 2-3  THA

THA 0-4  GER

CIV 1-3  NOR

GROUP C

JPN 1-0  SUI

CMR 6-0  ECU

JPN 2-1  CMR

SUI 10-1  ECU

ECU 0-1  JPN

SUI 1-2  CMR

GROUP A

CAN 1-0  CHN

NZL 0-1  NED

CAN 0-0  NZL

CHN 1-0  NED

NED 1-1  CAN

CHN 2-2  NZL

QUARTER-FINAL

CHN 0-1  USA

ROUND OF 16

CHN 1-0  CMR

ROUND OF 16

BRA 0-1  AUS

QUARTER-FINAL

AUS 0-1  JPN

ROUND OF 16

GER 4-1  SWE

ROUND OF 16

NOR 1-2  ENG

QUARTER-FINAL

GER 1-1
5-4

 FRA

ROUND OF 16

USA 2-0  COL

ROUND OF 16

JPN 2-1  NED

QUARTER-FINAL

ENG 2-1  CAN

ROUND OF 16

FRA 3-0  KOR

ROUND OF 16

CAN 1-0  SUI

Ottawa  
Lansdowne Stadium  
(24,341)

WinniPeg  
Winnipeg Stadium 
(33,318)

 

 

 

 

  

 Kateryna Monzul UKR 
 Natalia Rachynska UKR & Sanja Rodak CRO

CAN • 1 Erin McLeod - 9 Josée Bélanger, 3 Kadeisha Buchanan, 
10 Lauren Sesselmann, 15 Allysha Chapman - 14 Melissa Tancredi 
(19 Adriana Leon, 77), 11 Desiree Scott  22 (17 Jessie Fleming 
71), 22 Ashley Lawrence, 16 Jonelle Filigno (6 Kaylyn Kyle 61) -  
12 Christine Sinclair (c), 13 Sophie Schmidt. John Herdman ENG

CHN • 12 Wang Fei - 5 Wu Haiyan (c), 14 Zhao Rong, 6 Li 
Dongna, 2 Liu Shanshan - 19 Tan Ruyin, 23 Ren Guixin - 21 Wang 
Lisi (18 Han Peng 42), 10 Li Ying (20 Zhang Rui 62), 17 Gu Yasha  
(8 Ma Jun 87) - 9 Wang Shanshan. Hao Wei

  

 Quetzalli Alvarado MEX 
 Mayte Chávez MEX & Enedina Caudillo MEX

NZL • 1 Erin Nayler - 2 Ria Percival, 6 Rebekah Stott, 5 Abby 
Erceg (c), 7 Ali Riley - 16 Annalie Longo, 4 Katie Duncan,  
14 Katie Bowen (12 Betsy Hassett 72) - 17 Hannah Wilkinson,  
9 Amber Hearn, 10 Sarah Gregorius (8 Jasmine Pereira 67).  
Tony Readings ENG

NED • 1 Loes Geurts - 2 Desiree van Lunteren, 3 Stefanie van der 
Gragt, 4 Mandy van den Berg (c), 5 Petra Hogewoning -  
8 Sherida Spitse, 10 Daniëlle van de Donk  32, 6 Anouk Dekker 
(17 Tessel Middag 84) - 7 Manon Melis, 9 Vivianne Miedema  
(22 Shanice van de Sanden 81), 11 Lieke Martens  64 (19 Kirsten 
van de Ven 90+2). Roger Reijners

  

 Bibiana Steinhaus GER 
 Katrin Rafalski GER & Marina Wozniak GER

CAN • McLeod - Bélanger, Buchanan, Sesselmann (4 Carmelina 
Moscato 68), Chapman  31 - Tancredi, Scott (Leon 73), Lawrence, 
Filigno (Kyle 63) - Sinclair (c), Schmidt. Herdman ENG

NZL • Nayler - Percival  52, Stott, Erceg (c), Riley - Longo, Duncan, 
Hassett (Bowen 77) - Wilkinson (Pereira 89), Hearn, Gregorius  71 
(13 Rosie White 80). Readings ENG

  

 Yeimy Martínez COL  
 Janette Arcanjo BRA & Liliana Bejarano BOL

CHN • Wang Fei - Wu Haiyan (c), Zhao Rong, Li Dongna, Liu 
Shanshan - Tan Ruyin, Ren Guixin (Ma Jun 71) - Wang Lisi, 13 Tang 
Jiali (16 Lou Jiahui 86), Han Peng - Wang Shanshan (11 Wang 
Shuang 57). Hao Wei

NED • 16 Sari van Veenendaal - van Lunteren, van der Gragt, van 
den Berg (c), Hogewoning (15 Merel van Dongen 59) - Middag 
(Dekker 70), van de Donk, Spitse - Melis, Miedema, Martens. Reijners

  

 Ri Hyang Ok PRK  
 Hong Kum Nyo PRK & Kim Kyoung Min KOR

NED • Geurts - van Lunteren (13 Dominique Janssen 13), van der 
Gragt  73, van den Berg (c), van Dongen - Dekker, van de Donk 
(van de Ven 72), Spitse - Melis, Miedema, Martens. Reijners
CAN • McLeod - Bélanger  72, Buchanan, Moscato, Chapman - 
Fleming (Scott 61), Kyle (Tancredi 61), Lawrence - Schmidt (7 Rhian 
Wilkinson 81), Sinclair (c), Leon. Herdman ENG

  

 Katalin Kulcsár HUN 
 Katrin Rafalski GER & Marina Wozniak GER

CHN • Wang Fei - Wu Haiyan (c), Zhao Rong, Li Dongna, Liu 
Shanshan  75 - Tan Ruyin, Ren Guixin - Wang Lisi (Li Ying 90+3), 
Tang Jiali (Wang Shuang 72  86), Han Peng (Lou Jiahui 84) - Wang 
Shanshan. Hao Wei

NZL • Nayler - Percival, Stott, Erceg (c)  83, Riley - Hassett (Bowen 
46), Duncan  86, Longo - Gregorius (White 46) (11 Kirsty Yallop 
89), Hearn, Wilkinson. Readings ENG

 

 

 

 

 

 

 

 

  

 Carol Anne Chenard CAN 
 Marie-Josee Charbonneau CAN & Suzanne Morisset CAN

GER • 1 Nadine Angerer (c) - 4 Leonie Maier, 5 Annike Krahn,  
3 Saskia Bartusiak, 22 Tabea Kemme - 6 Simone Laudehr (19 Lena 
Petermann 73), 20 Lena Goeßling, 16 Melanie Leupolz (7 Melanie 
Behringer 17), 18 Alexandra Popp - 13 Célia Šašić (23 Sara Däbritz 
46), 11 Anja Mittag. Silvia Neid

CIV • 16 Dominique Thiamale (c)  40 - 22 Raymonde Kacou,  
21 Sophie Aguie  58, 2 Fatou Coulibaly  70, 4 Nina Kpaho  
(13 Fernande Tchetche 38) - 6 Rita Akaffou  36, 12 Ida Guehai - 
14 Josée Nahi  86, 7 Nadege Essoh (8 Ines Nrehy 51),  
11 Rebecca Elloh  66 (10 Ange N’Guessan 72) - 18 Binta Diakité. 
Clémentine Touré

  

 Anna-Marie Keighley NZL  
 Sarah Walker NZL & Lata Kaumatule TGA

NOR • 1 Ingrid Hjelmseth - 6 Maren Mjelde, 7 Trine Rønning 
(c) (16 Elise Thorsnes 63), 11 Nora Holstad Berge (3 Marita 
Skammelsrud Lund 46), 13 Ingrid Moe Wold - 8 Solveig 
Gulbrandsen (20 Emilie Haavi 69), 4 Gry Tofte Ims, 17 Lene 
Mykjåland - 19 Kristine Minde, 9 Isabell Herlovsen, 21 Ada 
Hegerberg. Even Pellerud

THA • 1 Waraporn Boonsing - 9 Warunee Phetwiset  51,  
4 Duangnapa Sritala (c)  75, 3 Natthakarn Chinwong, 10 Sunisa 
Srangthaisong - 6 Pikul Khueanpet, 7 Silawan Intamee -  
12 Rattikan Thongsombut, 8 Naphat Seesraum (13 Orathai 
Srimanee 59), 17 Anootsara Maijarern (14 Thanatta Chawong 90) 
- 21 Kanjana Sung-Ngoen. Nuengrutai Srathongvian

  

 Teodora Albon ROU  
 Petruţa Iugulescu ROU & Mária Súkeníková SVK

GER • Angerer (c) - Maier, Krahn, Bartusiak  59, Kemme - 
Goeßling, 10 Dzsenifer Marozsán - Laudehr (9 Lena Lotzen 66), 
Mittag (8 Pauline Bremer 80), Popp (Däbritz 70) - Šašić. Neid

NOR • Hjelmseth (c) - Mjelde, Skammelsrud Lund, 2 Maria 
Thorisdottir, Wold - 14 Ingrid Schjelderup, Ims (S Gulbrandsen 
46), Mykjåland - Minde (Thorsnes 60), Herlovsen (Haavi 90+2), 
Hegerberg. Pellerud

  

 Margaret Domka USA 
 Princess Brown JAM & Elizabeth Aguilar SLV

CIV • Thiamale (c) - Kacou, F Coulibaly, 3 Djelika Coulibaly, 
Tchetche - 15 Christine Lohoues, Guehai (19 Jessica Aby 81  

90+4), Akaffou (Elloh 46) - N’Guessan, Nrehy, Diakité (Nahi 34). 
Touré

THA • Boonsing - Phetwiset, Sritala (c), Chinwong (2 Darut 
Changplook 90+7), Srangthaisong - Khueanpet, Intamee - Sung-
Ngoen, Srimanee (Chawong 73), Maijarern - 23 Nisa Romyen 
(Thongsombut 43). Srathongvian

  

 Gladys Lengwe ZIM 
 Lidwine Rakotozafinoro MAD & Bernadettar Kwimbira MWI

THA • Boonsing - Phetwiset, Chinwong, Sritala (c), Srangthaisong - 
Khueanpet, Intamee - Thongsombut (Changplook 89), Srimanee ( 
20 Wilaiporn Boothduang 79), Maijarern  82 (11 Alisa Rukpinij 
87) - Sung-Ngoen. Srathongvian

GER • Angerer (c) - 2 Bianca Schmidt, Krahn (17 Josephine 
Henning 61), 14 Babett Peter, 15 Jennifer Cramer - Behringer, 
Leupolz - Lotzen, Marozsán (Petermann 46), Däbritz - Šašić (Mittag 
46). Neid

  

 Salomé di Iorio ARG 
 María Rocco ARG & Mariana de Almeida ARG

CIV • 23 Cynthia Djohore - 17 Nadège Cissé (Diakité 68) (Essoh 
90+2), F Coulibaly (c)  25, D Coulibaly, Tchetche - Lohoues (Akaffou 
90+3), Guehai, Elloh - Nahi, Nrehy, N’Guessan. Touré

NOR • Hjelmseth (c) (12 Silje Vesterbekkmo 79) - Thorsnes, 
Skammelsrud Lund, Thorisdottir, Minde (Wold 46) - S Gulbrandsen, 
Schjelderup, Mykjåland - 5 Lisa-Marie Utland (Mjelde 64), 
Hegerberg, Haavi  52. Pellerud
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Group stage Group stage

It was 20 years to the day since Canada had 
debuted in the Women's World Cup with a 
3-2 loss to England in front of 655 fans in 

Helsingborg. Now they were set to host the 
competition, kicking off at Edmonton's 
Commonwealth Stadium in front of more 
than 53,000 supporters. Canadian pop 
singers and dancing girl footballers had 
warmed up the fans in the sunshine, but the 
heat was on the Canucks against China. The 
Olympic bronze medallists were considered 
title contenders, but it took a 92nd-minute 
Christine Sinclair spot kick to beat a youthful 
Chinese side. "It was probably the most 
pressure-filled goal I've ever scored," said 
Sinclair, who celebrated by racing to the 
bench and hugging head coach John 
Herdman. A Lieke Martens wonder strike from 
25 yards saw debutants Netherlands overcome 
Herdman's former team New Zealand, leaving 
the 2012 Olympic quarter-finalists still 

searching for a World Cup win. Tony Readings' 
side went close against Canada and their old 
boss, but a thrilling match that was halted 
for 30 minutes by a lightning storm ended 
goalless, both sides denied by the woodwork, 
including leading Kiwi scorer Amber Hearn 
from the penalty spot. China remained in 
contention with victory over the Netherlands, 
Wang Lisi slotting home in injury time after 
a delightful long-range pass from Tan Ruyin. 
And Hao Wei's team were into the round of 
16 after a feisty draw with New Zealand, who 
departed bottom of the group for the fourth 
time. An 87th-minute equaliser from 
Netherlands super-sub Kirsten van de Ven 
cancelled out Ashley Lawrence's early goal 
for Canada, but a point was enough for the 
hosts to top the group, with the Oranje 
Leeuwinnen also through as one of the best 
third-placed teams. 

The highest-scoring European side in 
qualification and the world's number-
one ranked team Germany kicked off 

in Ottawa with the biggest win of the 
tournament. Célia Šašić and Anja Mittag 
bagged a hat-trick apiece in a 10-0 victory 
over a Côte d'Ivoire side ranked 66 places 
below them. Fellow newcomers Thailand 
were also undone by European opposition, 
Isabell Herlovsen scoring twice in a 4-0 win 
for Norway, overseen by Even Pellerud in his 
second spell as head coach. As a player, Silvia 
Neid lost a World Cup Final to Pellerud's 
Norway in 1995, but as Germany manager 
she had beaten her rival in the 2013 European 

Championship Final. It was honours even here 
as Maren Mjelde cancelled out Euro-title 
winning goalscorer Anja Mittag's sixth-minute 
opener. Thailand, led by their first female head 
coach, Nuengruethai Sathongwien, earned 
their first finals points after coming back from 
behind to beat Côte d'Ivoire, former futsal 
player Orathai Srimanee scoring twice in a 3-2 
win. The debutants had entertained, but the 
Thais bowed out with a 4-0 loss to table-
topping Germany, while Côte d'Ivoire returned 
home without a point after falling 3-1 to 
second-placed Norway, Ange N'Guessan 
scoring a late consolation. Sinclair to the rescue

Tough for the debutants

Group

A
Group

B
�Dutch captain Mandy 
van den Berg shakes 
hands with New 
Zealand's Abby Erceg 
before the Netherlands' 
World Cup debut.

�Canada captain 
Christine Sinclair 
celebrates with coach 
John Herdman after her 
injury-time winner against 
China in the opening 
match of Canada 2015.

�Norway celebrate in 
novel style – a selfie 
without a camera –
following Isabell 
Herlovsen's second goal 
against Thailand.

�A steep learning curve. 
After heavy defeats in 
their World Cup debuts, 
Côte d'Ivoire and Thailand 
line up before their match 
in Ottawa. The Thais won 
a close game 3-2.

154
Christine Sinclair's 
winning goal against 
China was her 154th 
international goal and 
her eighth in World 
Cups. She scored a 
ninth in the 
quarter-finals as well 
as 10 at the Olympics. 

39
The 1-1 draw between 
Germany and Norway 
was the 39th time the 
two nations had 
played each other. 
The Germans have 
not faced any other 
opponents more 
times. This was the 
sixth draw, with the 
Germans leading 19 to 
14 in wins. 

w d l + – Pts

 CAN 1 2 0 2 1 5

 CHN 1 1 1 3 3 4

 NED 1 1 1 2 2 4

 NZL 0 2 1 2 3 2

Commonwealth Stadium, Edmonton 
6.06.2015, 16:00, 53,058

CANADA 1-0  CHINA PR

Sinclair 90+2p

Commonwealth Stadium, Edmonton 
6.06.2015, 19:00, 53,058

NEW ZEALAND 0-1  NETHERLANDS

Martens 33

Commonwealth Stadium, Edmonton 
11.06.2015, 19:00, 35,544

CANADA 0-0  NEW ZEALAND

(Hearn penalty miss 33)

Commonwealth Stadium, Edmonton 
11.06.2015, 16:00, 35,544

CHINA PR 1-0  NETHERLANDS

Wang Lisi 90+1

Olympic Stadium, Montreal 
15.06.2015, 19:30, 45,420

NETHERLANDS 1-1  CANADA

van de Ven 87 Lawrence 10

Winnipeg Stadium, Winnipeg 
15.06.2015, 18:30, 26,191

CHINA PR 2-2  NEW ZEALAND

Wang Lisi 41p 
Wang Shanshan 60

Stott 28 
Wilkinson 64

Lansdowne Stadium, Ottawa 
7.06.2015, 16:00, 20,953

GERMANY 10-0  CÔTE D'IVOIRE

Šašić (3) 3 14 31,  
Mittag (3) 29 35 64, 

Laudehr 71, Däbritz 75 
Behringer 79,Popp 85

Lansdowne Stadium, Ottawa 
7.06.2015, 13:00, 20,953

NORWAY 4-0  THAILAND

Rønning 15,  
Herlovsen (2) 29 34, 

Hegerberg 68 
(Mjelde penalty saved 75)

Lansdowne Stadium, Ottawa 
11.06.2015, 16:00, 18,987

GERMANY 1-1  NORWAY

Mittag 6 Mjelde 61

Lansdowne Stadium, Ottawa 
11.06.2015, 16:00, 18,987

CÔTE D'IVOIRE 2-3  THAILAND

N'Guessan 4, Nahi 88 Srimanee (2) 26 45+3 
Chawong 75

Winnipeg Stadium, Winnipeg 
15.06.2015, 15:00, 26,191

THAILAND 0-4  GERMANY

Leupolz 24 
Petermann (2) 56 58 
Däbritz 73

Moncton Stadium, Moncton 
15.06.2015, 17:00, 7,147

CÔTE D'IVOIRE 1-3  NORWAY

N'Guessan 71 Hegerberg (2) 6 62 
S Gulbrandsen 67

w d l + – Pts

 GER 2 1 0 15 1 7

 NOR 2 1 0 8 2 7

 THA 1 0 2 3 10 3

 CIV 0 0 3 3 16 0

  

 Stéphanie Frappart FRA 
 Manuela Nicolosi FRA & Yolanda Parga ESP

USA • Solo - Krieger (16 Lori Chalupny 81), Sauerbrunn, Johnston, Klingenberg - Rapinoe  41 (Press 75), Holiday  17, Lloyd, Heath - 
Wambach (c) (Brian 69), Morgan. Ellis

COL • 22 Catalina Pérez  47 - C Arias, N Arias, Clavijo  65, Velásquez - Montoya (Santos 85), Gaitán (c) - Ospina, Rincón (Usme 72), Andrade 
- Vidal (Castaño 49). Taborda

  

 Bibiana Steinhaus GER 
 Katrin Rafalski GER & Marina Wozniak GER

CHN • Wang Fei - Wu Haiyan (c), Zhao Rong, Li Dongna, Liu Shanshan - Tan Ruyin, Ren Guixin - Wang Lisi (Lou Jiahui 72), Tang Jiali (Wang 
Shuang 40), Han Peng - Wang Shanshan (Gu Yasha 90+1). Hao Wei

CMR • Ngo Ndom - Meffometou  90+3, Manie (c), Awona, Leuko - Yango, Feudjio - Onguene, Zouga (Nchout 64), Enganamouit - Ngono 
Mani (Akaba 74). Enow Ngachu

  

 Ri Hyang Ok PRK 
 Hong Kum Nyo PRK & Widiya Shamsuri MAS

GER • Angerer (c) - Maier, Krahn, Bartusiak  28, Kemme (Cramer 77) - Goeßling, Leupolz (Marozsán 46) - Laudehr, Mittag, Popp (Lotzen 89) - 
Šašić. Neid

SWE • Lindahl - Berglund (11 Jenny Hjohlman 80), Ilestedt  35, Fischer, Samuelsson (Nilsson 46) - Rubensson (Asllani 67), Sembrant, Seger (c), 
Sjögran - Jakobsson, Schelin  68. Sundhage

  

 Salomé di Iorio ARG 
 María Rocco ARG & Mariana de Almeida ARG

FRA • Bouhaddi - Houara, Georges, Renard (c), Boulleau - Thomis, 
Henry, Abily (23 Kheira Hamraoui 77  80), Nécib - Delie (13 
Kadidiatou Diani 84), Le Sommer (Thiney 74). Bergerôo

KOR • Kim Jung Mi - Kim Soo Yun, Shim Seo Yeon, Kim Do Yeon, 
Lee Eun Mi  33 - Kwon Hah Nul (Lee So Dam 60), Cho So Hyun 
(c) - Kang Yu Mi (Park Hee Young 78), Lee Geum Min  85, Jeon Ga 
Eul - Park Eun Sun (Yoo Young A 55). Yoon Duk Yeo

Pia Sundhage had scored in Sweden's 
first-ever meeting with Germany, the 
1991 World Cup match for third place 

which the Swedes won and which Silvia Neid 
missed through injury. The two former 
captains also met as managers at Euro 2013, 
Neid's Germany eliminating Sundhage's 
Sweden in the semi-final in Gothenburg. 
Dzsenifer Marozsán had scored the goal that 
broke Swedish hearts then and the midfielder 
would grab one here too, but the player who 
inflicted the most damage as Germany 

overcame a Sweden side that had only just 
survived the "group of death" was one who 
was well known to the Damallsvenskan – FC 
Rosengård's Anja Mittag opened the scoring 
then won a penalty which Célia Šašić 
dispatched with aplomb. Šašić headed in her 
second with 12 minutes remaining, and 
although Linda Sembrant pulled a goal back 
and Sofia Jakobsson was denied by Nadine 
Angerer, half-time substitute Marozsán killed 
hopes of a revival with a late fourth. 

South Korea had not appeared at the 
Women's World Cup since 2003, but in 
2010 their youth sides had enjoyed 

remarkable success, the U-17s becoming 
world champions and the U-20s taking 
bronze. Seven of those players were in Yoon 
Duk Yeo's squad, among them talismanic 
No.10 Ji So Yun, but the Chelsea star was out 
after picking up a knock against France. After 
conceding twice in the first eight minutes, 
South Korea would miss her creativity and 
goalscoring prowess as they battled to get 
back on terms. Marie-Laure Delie and Élodie 
Thomis had beaten veteran keeper Kim Jung 
Mi to put France in the driving seat at 
Montreal's Olympic Stadium, and when Delie 
finished off a mazy dribble by fleet-footed 
Eugénie Le Sommer just after the break, the 
Taeguk Ladies' impressive run was over and 
Philippe Bergeroo's fast and determined side 
were quarter-final bound. 

Sweden's German jinx 
continues

Few problems for USA 
against the ten of Colombia

France cruise 
past South 
Korea

204 205

2015 2015Round of 16 Round of 16

Cheered on by enthusiastic fans wearing 
the green, red and yellow of their 
home nation, Cameroon were only the 

second African team in Women's World Cup 
history to reach the knockout stage. Echoes 
of the men's historic Italia '90 campaign 
resonated, but a team packed with overseas-
based players would not overcome a Steel 
Roses side that had delivered a first Women's 
World Cup spot since 2007. Ajara Nchout, 
the first Cameroonian to play in the USA's 
professional NWSL, Gaëlle Enganamouit, who 

plied her trade in Sweden, and home-based 
striker Gabrielle Onguene all went agonisingly 
close to scoring. Their keeper Annette Ngo 
Ndom played her part in a fast-flowing match 
too, acrobatically turning substitute Lou 
Jiahui's goalbound lob around the post. In 
the end, Wang Shanshan's instinctive 
12th-minute side-foot from close range  
would settle it, but Enow Ngachu's 
Indomitable Lionesses departed with a roar 
and not a whimper. 

Having beaten the odds to overcome 
France, Colombia now needed to pull 
off another shock win, this time over 

a team that were ranked 26 places ahead of 
them in the world. The youngest squad in the 
tournament would need to do so without 
first-choice keeper Sandra Sepúlveda, who 
was suspended. In her place came Catalina 
Pérez and the 20-year-old shot-stopper 
performed like a veteran, denying Tobin 
Heath, Alex Morgan and Abby Wambach with 

reflex saves in a tight but lively first half. It was 
still all to play for at the restart, but within 
minutes the young keeper was red carded 
after bringing down Morgan on the edge of 
the area and Colombia were down to ten. 
USA skipper Wambach missed the resulting 
penalty, but Morgan and Carli Lloyd  
wrapped up the match with a goal apiece. 
Colombia's run was over, but Fabián Taborda's 
team had impressed. 

Indomitable Lionesses tamed 
by Steel Roses

�Colombia threaten Hope Solo's goal during the first half, 
but after the break struggled to contain the Americans 
after their goalkeeper Catalina Pérez was sent off. Abby 
Wambach missed the resulting penalty and the chance to 
equal Marta's all-time World Cup scoring record, but the 
USA went on to win 2-0.

�Alex Morgan (pink 
hairband) celebrates with 
Ali Krieger (11) and Lauren 
Holiday after opening the 
scoring for the USA 
against Colombia in 
Edmonton.

�Anja Mittag consoles 
Sweden captain Caroline 
Seger after Germany's 
round-of-16 win in 
Ottawa. In an unusal 
arrangement Seger 
alternated the captaincy 
of Sweden with team-
mate Lotta Schelin.

�French midfielder Élodie 
Thomis (12) makes it 2-0 
after just eight minutes 
against South Korea in 
Montreal. Ten months 
earlier the French had 
beaten the South Koreans 
on penalties in the same 
stadium in the quarter-
finals of the FIFA U-20 
Women's World Cup.

�Captain's armband  worn 
by the USA's Carli Lloyd at 
Canada 2015.
FIFA World Football 
Museum Collection

�China's Wang Shanshan 
(9) celebrates scoring the 
winning goal against 
Cameroon in Edmonton. It 
meant that the Chinese 
had made it to the 
quarter-finals in all six 
World Cups in which they 
had participated.

�A sense of déjà vu...
Sweden and Germany 
prepare to play each other 
for the fourth time at a 
World Cup, but the two 
nations have also faced 
each other in four Olympic 
tournaments. The Swedes 
won in 1991 and 1995 but 
the Germans have been 
victorious in every match 
since.

Commonwealth Stadium, Edmonton 
20.06.2015, 17:30, 15,958

CHINA PR 1-0  CAMEROON

Wang Shanshan 12

Commonwealth Stadium, Edmonton 
22.06.2015, 18:00, 19,412

USA 2-0  COLOMBIA

Morgan 53, Lloyd 66p, (Wambach penalty miss 50)

Olympic Stadium, Montreal 
21.06.2015, 16:00, 15,518

FRANCE 3-0  KOREA REPUBLIC

Delie (2) 4 48, Thomis 8

Lansdowne Stadium, Ottawa 
20.06.2015, 16:00, 22,486

GERMANY 4-1  SWEDEN

Mittag 24, Šašić (2) 36p 78, Marozsán 88 Sembrant 82

  

  Carina Vitulano ITA 
 Michelle O’Neill IRL & Tonja Paavola FIN

CHN • Wang Fei - Wu Haiyan (c)  50, Zhao Rong, Li Dongna, Liu Shanshan - Tan Ruyin (3 Pang Fengyue 
58), Ren Guixin - Wang Lisi, Lou Jiahui (Wang Shuang 35), Han Peng (Tang Jiali 74) - Wang Shanshan. 
Hao Wei

USA • Solo - Krieger, Johnston, Sauerbrunn, Klingenberg - 5 Kelley O’Hara (Press 61), Brian, Lloyd (c), 
Heath - Rodriguez (Wambach 86), Morgan (O’Reilly 81). Ellis

  

 Carol Anne Chenard CAN  
 Marie-Josee Charbonneau CAN & Suzanne Morisset CAN

GER • Angerer (c) - Maier, Krahn, Peter, Kemme - Goeßling  68 (Behringer 79), Leupolz  91 - Laudehr, Mittag  37 (Marozsán 46  68), Popp 
(Däbritz 70) - Šašić. Neid

FRA • Bouhaddi - Houara, Georges  57, Renard (c), Majri - Thomis (Lavogez 69), Henry, Abily, Nécib - Delie  55 (Hamraoui 101), Le Sommer 
(Thiney 91). Bergerôo

  

 Kateryna Monzul UKR 
 Natalia Rachynska UKR & Sanja Rodak CRO

AUS • Williams - Foord, Alleway, Kennedy, Catley - Gorry (Heyman 
76), Kellond-Knight, van Egmond - De Vanna (c) (Crummer 67), 
Simon (Sykes 89), Kerr. Stajcic

JPN • Kaihori - Ariyoshi, Iwashimizu  27, Kumagai, Sameshima 
- Kawasumi, Sakaguchi (Sawa 90), Utsugi, Miyama (c) - Ohno 
(Iwabuchi 72), Ōgimi. Sasaki

  

 Claudia Umpiérrez URU 
 Luciana Mascaraña URU & Loreto Toloza CHI

ENG • Bardsley (13 Siobhan Chamberlain 52) - Bronze, Houghton (c), Bassett, Rafferty - Moore  63, F Williams (E White 79), J Scott - Taylor, 
Chapman, Carney (Stoney 90+3). Sampson WAL

CAN • McLeod - Wilkinson (8 Diana Matheson 62), Buchanan, Sesselmann  90+3, Chapman - Lawrence, Scott (Kyle 77), Schmidt - Tancredi 
(Leon 71), Bélanger, Sinclair (c). Herdman ENG

A penalty shoot-out victory had seen 
France crush English hopes at the 
quarter-final stage of the 2011 World 

Cup. This time, Les Bleues would suffer the 
agony of crashing out after penalties, veteran 
Germany keeper Nadine Angerer proving the 
difference between the two sides. France had 
pegged the European champions back in the 
first half and took the lead in the second 
through the excellent Louisa Nécib, but their 
precious advantage slipped through their 

fingers six minutes from time when Amel Majri 
was deemed to have handled Leonie Maier's 
cross in the area and Célia Šašić coolly 
converted the subsequent penalty. Substitute 
Gaëtane Thiney fired a great chance wide in 
extra time, but it would take penalties to settle 
it, Angerer launching herself at 21-year-old 
Claire Lavogez's spot kick and saving it with 
her knee to see Germany through and leave 
France pondering what might have been. 

Germany win on penalties
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Keeper Wang Fei had 
watched the 1999 Final 
between the USA and 

China on television as a nine-year-
old and had secretly set her sights 
on representing her country at a 
World Cup. Now aged 25, the 
Turbine Potsdam shot-stopper 
had achieved that much, playing 
through the pain of a shoulder 
injury against New Zealand and 
now preparing to face one of the 
tournament favourites. The only 
nation in Women's World Cup 
history to have reached the semi-

f inals in all six previous 
tournaments, the USA went into 
this crucial match without 
suspended stars Lauren Holiday 
and Megan Rapinoe, but they still 
dominated; Amy Rodriguez, Kelly 
O'Hara and Julie Johnston 
missing gilt-edged chances 
before captain Carli Lloyd headed 
the winning goal beyond Wang 
to make her mark on her 200th 
cap. China had given their all, but 
the USA were set for a seventh 
semi-final in seven tournaments 
played. 

Lloyd makes it seven 
out of seven semi-
finals for the USA

�Carli Lloyd (centre) 
celebrates scoring her first 
goal at these finals from 
open play. She would go 
on to score four more to 
finish on six - the same as 
Germany's Célia Šašić. 
Both also had an assist 
but Lloyd missed out on 
the Golden Boot having 
played more minutes.

�Laura Georges (far left) looks on before 
the penalty shoot-out between France 
and Germany. Her World Cup career was 
about to come to an end having featured 
in every game France had ever played at 
the finals – in 2003, 2011 and here in 
Canada.

�Goalkeeper Wang Fei 
kissed both posts before 
the game, but couldn't 
prevent China exiting the 
World Cup at the quarter-
final stage for the fourth 
time.

�Germany celebrate after Claire 
Lavogez misses her penalty. Célia 
Šašić (13) had scored a late second-
half penalty to rescue the Germans. It 
was her sixth goal of the finals – 
enough to secure the Golden Boot as 
top scorer.

Rivals since Australia joined the Asian 
confederation in 2006, these two sides 
had most recently met in the Final of 

their World Cup qualifying competition, the 
2014 AFC Women's Asian Cup. An Azusa 
Iwashimizu header had seen Japan take the 
continental title from Australia in Vietnam 
and a scrappy poacher's goal from substitute 
Mana Iwabuchi in the 87th minute would 
also end the Matildas' World Cup in the heat 
of Edmonton. Sam Kerr had tested Japan 
keeper Ayumi Kaihori with a solid side-foot 
shot, but Norio Sasaki's side, with their slick 
passing and boundless energy, dominated. 
Shinobu Ohno twice went close to scoring, 
skipper Aya Miyama's long-range strike was 
parried to safety by Lydia Williams, and 
Iwashimizu had a header blocked on the line. 
The Matildas were out, but they had 
impressed. "We recognise the growth of 
Australia in this World Cup," Sasaki said, "and 
my team will take confidence from this."

Late Iwabuchi 
goal ends 
Aussie 
dreams

Canada coach John Herdman had called 
on the nation to propel his team to 
the title with their support, and 

Vancouver certainly responded, with an 
electric atmosphere to greet the hosts as they 
prepared to take on England. However, the 
sold-out crowd was silenced twice in the 
space of three minutes as Lioness striker Jodie 
Taylor opened the scoring with a tenacious 
solo goal before defender Lucy Bronze headed 
home a long-range free kick from Fara 
Williams. Taylor's Portland Thorns team-mate 
Christine Sinclair capitalised when Karen 

Bardsley spilt Ashley Lawrence's shot, the 
Canada skipper scoring her ninth World Cup 
goal in four finals, but while Bardsley would 
depart with an eye problem soon after the 
restart, her replacement Siobhan Chamberlain 
was barely troubled and the hosts were out. 
"It's not how we imagined it all to end," 
lamented Herdman afterwards. "We gave our 
best, but our best just wasn't quite good 
enough." It was the fifth time in seven World 
Cups that the host nation had lost in the 
quarter-finals. 

The hosts' quarter-final curse 
continues

�England's Lucy Bronze 
celebrates giving her side 
an early two-goal lead 
against host nation 
Canada. It was revenge of 
sorts as in the quarter-
finals at the London 
Olympics, Canada had 
scored two early goals to 
knock out the largely 
English-based hosts  
Team GB.

�England's Jill Scott (8) 
congratulates Jodie Taylor 
on scoring the opening 
goal against Canada 
before a capacity crowd 
at BC Place in Vancouver.

�In the AFC Women's 
Asian Cup Japan had 
beaten Australia in the 
Final to win the title for 
the first time. Here Mana 
Iwabuchi (16) inflicted 
more misery on the 
Aussies with a late winner.

Cup of tea 
anyone?
England midfielder 
Laura Bassett had 
made her England 
debut in 2003 and on 
away trips always 
made sure she had 
two things in her 
luggage – a kettle and 
a good supply of her 
favourite teabags! 

Lansdowne Stadium, Ottawa
26.06.2015, 19:30, 24,141

CHINA PR 0-1  USA

Lloyd 51

Olympic Stadium, Montreal 
26.06.2015, 16:00, 24,859

GERMANY 1-1
5-4 
PSO

 FRANCE

Šašić 84p Nécib 64

Behringer    Thiney    Laudehr    Abily    Peter    Nécib    Marozsán    Renard    Šašić    Lavogez    

BC Place Stadium, Vancouver 
27.06.2015, 16:30, 54,027

ENGLAND 2-1  CANADA

Taylor 11, Bronze 14 Sinclair 42

Commonwealth Stadium, Edmonton 
27.06.2015, 14:00, 19,814

AUSTRALIA 0-1  JAPAN

Iwabuchi 87

  

 Kateryna Monzul UKR  Natalia Rachynska UKR & Yolanda Parga ESP

Ellis
Sasaki

18
Kaihori

10 
Lloyd (c)

13 
Morgan 

(Rampone 86)

11 
Ohno 

(Iwabuchi 60  85)

17 
Ōgimi

1
Solo 

5 
Sameshima

3 
Iwashimizu 

(Sawa 33   82)

4 
Kumagai

19 
Ariyoshi

8 
Miyama (c)

6 
Sakaguchi

13 
Utsugi

9 
Kawasumi 

(Sugasawa 39)

17 
Heath 

(Wambach 79)

14 
Brian

12 
Holiday

15 
Rapinoe 

(O'Hara 61)

11 
Krieger

4 
Sauerbrunn

19 
Johnston

22 
Klingenberg
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Trebles all round!

�Carli Lloyd scores after 
just two minutes and 35 
seconds – the quickest 
goal in a World Cup Final. 
The six previous Finals 
had seen just five first-half 
goals. That figure was 
matched in this Final 
alone.

�Kelley O'Hara celebrates 
with the fans after the 
USA's 5-2 victory over 
Japan in the Final.

�Japan's Ayumi Kaihori can only get her fingertips to the 
ball as Carli Lloyd completes the first World Cup Final 
hat-trick. Her shot was from the halfway line.

�USA captain Carli Lloyd 
scores the second of her 
goals to put her team 2-0 
up after just five minutes.

�That winning feeling... The USA are world champions 
for the third time. The most successful nation in women's 
football had gone 16 years without wining the title. In 
the meantime they had won three Olympic golds.

A Carli Lloyd hat-trick secured a third 
world title for the USA in an 
extraordinary match. With four goals 

in a blistering 16-minute spell, the USA 
delivered the most dramatic opening 
moments of any Final in this competition's 
history. Captain Carli Lloyd was the architect 
of the Americans' lightning-fast start, Japan 
the victims, and if any of the 53,341 fans at 
BC Place had been late to take their seats, 
they might have missed the most spectacular 
goal of all. That came on the 16-minute mark 
when 32-year-old Lloyd saw Ayumi Kaihori 
off her line and unleashed a shot from the 
centre circle that flew over the keeper's flailing 
arms and into the net. Lloyd had scored both 
goals when the USA had beaten Japan in the 
2012 Olympic Final, but this was something 
else. "I call her my beast and she is just a beast, 
unbelievable," said USA head coach Jill Ellis. 
Japan certainly looked incredulous when the 
first 14 minutes had yielded not just two goals 
for Lloyd but one for Lauren Holiday too, the 
midfielder showing great technique to volley 
a high defensive header straight into the 
opposition net. Two minutes later, Lloyd 
scored her wondergoal to complete the first-
ever Women's World Cup Final hat-trick. 

Japan were not about to give up, though, 
and Yūki Ōgimi pulled a goal back in the 27th 
minute, holding off Julie Johnston in the box 
to turn and shoot beyond Hope Solo. It was 
the first goal the USA had conceded in 540 
World Cup minutes. Japan were fighting for 
every ball now and Norio Sasaki handed 
Homare Sawa her 205th cap shortly 
afterwards, sending the inspirational 2011 
World Cup skipper on in place of defender 
Azusa Iwashimizu, then bringing striker Yuika 
Sugasawa on for midfielder Nahomi 
Kawasumi. A second goal was duly delivered 
just after the break, Johnston accidentally 
heading Japan captain Aya Miyama's free kick 
into her own net under pressure from Sawa. 
But the USA were determined not to allow 
Japan back into the Final as they had in 2011 
and within two minutes, their three-goal lead 
was restored, Tobin Heath's side-foot finish 
in a crowded penalty area sealing the win. 
The penalty shoot-out loss of 2011, which saw 
Lloyd miss a spot kick, had been put to bed 
and the USA had finally become the first 
nation to win a trio of Women's World Cups. 
"What we've done is remarkable," said Lloyd. 
"It's a historic performance." 

Turf wars
The Canada Women's World Cup was the first played on artificial 
turf, and a coalition of international players that included Abby 
Wambach, Marta, Nadine Angerer, Sam Kerr, Camille Abily and Ji 
So Yun stepped up to compete on a surface they regarded as 
physically rough on players, from slide burns to lingering muscle 
and joint pain that doesn't occur when playing on grass. In October 
2014, they filed a claim in a Canadian court, arguing that playing 
on turf was gender discrimination, as men's World Cup matches 
are only played on grass. It was a difficult situation, as Carli Lloyd 
noted. "Any time you're fighting for something, you have to get 
outside of your comfort zone and make other people 
uncomfortable," she said. The players dropped the suit in early 
2015 when it became clear the tournament would progress on 
artificial turf, but their action helped move the needle on inequalities 
in women's football. "We definitely shook some things up," Lloyd 
said. "It definitely got the word out, and that helped." 

3 
Only three players 
have scored a 
hat-trick in the 
knockout rounds of 
the World Cup and 
Carli Lloyd's in the 
Final here was the 
first since 1991. 
Michelle Akers scored 
five in the quarter-
finals of that first 
World Cup in China, 
while Carin Jennings 
scored three in the 
semi-finals that year. 
All of the other 17 
World Cup hat-tricks 
have been scored 
during the group 
stage. 

9 When Christie 
Rampone came on for 
Megan Rapinoe in the 
second half, it 
completed a 
remarkable career. At 
40 years and 11 days 
she set the mark as 
the oldest player in 
World Cup history, 
but there was so 
much more to 
celebrate. As Christie 
Pearce, she won a 
winner's medal in 
1999, the first of 
what would be a 

record haul of nine 
medals overall. Five of 
those were winner's 
medals – two in the 
World Cup and three 
Olympic gold – 
another record. There 
was also one World 
Cup runners-up medal 
(2011), one Olympic 
silver (in 2000) and 
two World Cup 
third-place medals (in 
2003 and 2007). All 
she is missing from 
her collection is an 
Olympic bronze! 

2015 World Cup Final
BC Place Stadium, Vancouver 

5.07.2015, 16:00, 53,341

USA 5-2  JAPAN

Lloyd (3) 3 5 16, Holiday 14, Heath 54 Ogimi 27, Johnston OG 52

  

 Ri Hyang Ok PRK  Hong Kum Nyo PRK & Kim Kyoung Min KOR
  

 Teodora Albon ROU  Petruţa Iugulescu ROU & Mária Súkeníková SVK

USA • Solo - Krieger, Johnston  59, Sauerbrunn  38, Klingenberg - Heath (O’Hara 75), Holiday, Brian, Rapinoe (Wambach 80) - Lloyd (c), 
Morgan (Leroux 90+3). Ellis

GER • Angerer (c) - Maier  34, Krahn  67, Bartusiak, Kemme - Goeßling, Leupolz - Laudehr, Mittag (Marozsán 77), Popp - Šašić. Neid

  

 Anna-Marie Keighley NZL   Sarah Walker NZL & Allyson Flynn AUS

JPN • Kaihori - Ariyoshi, Iwashimizu, Kumagai, Sameshima - Kawasumi, Sakaguchi, Utsugi, Miyama (c) - Ohno (Iwabuchi 70), Ōgimi  90. Sasaki

ENG • Bardsley - Bronze (A Scott 75), Houghton (c), Bassett, Rafferty  31 - Moore, F Williams (Carney 86), Chapman - J Scott, Taylor (E White 
60), Duggan. Sampson WAL

N
eid

Sam
pson

1 
Bardsley  83

23 
E White 

(Aluko 61)

10 
Carney

19 
Petermann

13 
Šašić 

(Mittag 73)

1
Angerer (c)

6 
Bassett  92

5 
Houghton (c)

17 
Potter

4 
 F Williams 

(Stoney 112)

14 
Greenwood

8 
J Scott

16 
Chapman  77 
(Sanderson 80)

12 
Bronze

6 
Laudehr

7 
Behringer 

(Leupolz 46)

20
Goeßling 

(Popp 101)

23 
Däbritz

2 
Schmidt

3 
Bartusiak

14 
Peter

22 
Kemme

A tale of two penalties
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Nightmare for Laura Bassett

More than 51,000 spectators turned 
out in Montreal to watch the top 
two ranked women's football 

nations go toe-to-toe for a coveted place in 
the Final. These rivals had met at this stage 
twice before, the USA emerging victorious in 
1991, and Germany beating an American side 
featuring current players Christie Rampone, 
Shannon Boxx and Abby Wambach on their 
home turf in 2003. But Germany had not 
beaten the USA in a competitive game since, 
and with both sides vying to become the first 
to win the Women's World Cup three times, 
there was everything to play for. Nadine 

Angerer, on the substitutes bench in 2003, 
stood tall in the face of the USA, denying Julie 
Johnston and Alex Morgan with her feet in a 
goalless first half. Then came the drama, both 
sides awarded a penalty within the space of 
six minutes and while the tournament's 
leading scorer Célia Šašić missed hers, the 
irrepressible Carli Lloyd made no mistake. The 
USA captain then helped to finish the tie six 
minutes from time, squaring to substitute 
Kelley O'Hara who stuck out a leg to prod 
home her first for her country and end 
Germany's hopes of a dream finish. 

A crushing own goal in the 
dying moments would 
decide this match as 

Japan finally beat England in the 
finals at the third time of asking. 
Perennial quarter-finalist finishers, 
England were in unknown 
territory here, but Mark 
Sampson's blend of World Cup 
debutants and old hands had 
impressed so far, seeing off 
former champions Norway and 
hosts Canada on the road to 
Edmonton. They pushed Japan 
every step of the way in front of 
more than 31,000 spectators, 
Fara Williams calmly cancelling 
out Aya Miyama's 33rd-minute 
penalty with her own spot kick 
seven minutes later. Both sides 
flew at it at the restart, Toni 

Duggan hitting the crossbar, 
substitute Ellen White forcing 
Ayumi Kaihori into a flying save, 
and Jill Scott planting a header 
just wide of the post, while 
substitute Mana Iwabuchi and 
Mizuho Sakaguchi both had near 
misses. Extra time loomed but 
then the unthinkable happened. 
Nahomi Kawasumi sent the ball 
into the box for former Chelsea 
player Yūki Ōgimi to chase, Notts 
County skipper Laura Bassett 
attempted to intercept, but 
instead of clearing the ball, she 
accidentally sent it sailing into her 
own net. "Laura Bassett is 
devastated," said Sampson. "But 
without her, we wouldn't have 
been in this semi-final." 

�Kelley O'Hara (5) seals it for the USA as her late goal 
makes it 2-0 against Germany. This was the fourth 
meeting of these two nations in the seven World Cups, 
three in the semi-finals, and the third American victory. 
The USA also won an Olympic semi-final in 2004. 
Germany coach Silvia Neid had been involved in all of 
them, either as a player, assistant coach or here as the 
head coach.

�That sinking feeling. England players can't quite believe 
it after an own goal deep into injury time saw their 
opponents Japan qualify for the Final.

�Japan celebrate at the 
final whistle, moments 
after the winning goal. It 
meant a third successive 
Final against the USA 
after the 2011 World Cup 
and the 2012 Olympics.

�Shirt worn by England 
midfielder Fara Williams 
at the 2015 World Cup. 
FIFA World Football 
Museum Collection

�Fara Williams (4) scores 
the only goal of the game 
against Germany. Her 
three goals in this 
tournament saw her 
become the only England 
player to score in three 
World Cups.

England needed to pick themselves up 
from their semi-final disappointment, 
and quickly, if they were to overcome 

Germany and win a historic bronze World 
Cup medal. But with 18 losses and two draws 
in 20 matches against eight-time European 
and two-time world champions Germany, the 
odds were not on England's side. Whatever 
happened, it would be the end of an era for 
Germany, veteran goalkeeper Nadine Angerer 
having already announced plans to retire at 
the end of the tournament and head coach 
Silvia Neid entering her final World Cup match 
too. Germany seized the initiative from the 
first whistle, striker Lena Petermann almost 
getting off the mark in the opening minute 
with a glancing header that Karen Bardsley 
managed to turn around the post. England 

captain Steph Houghton then kept her side 
in it with a goal-line clearance after Jo Potter 
nodded a Bianca Schmidt header goalwards, 
and stellar goalkeeping from Angerer and 
Bardsley kept the match goalless as it headed 
into extra time. England finally made the 
breakthrough in the 108th minute when 
substitute Lianne Sanderson was dragged 
down in the box by Tabea Kemme and 31-year-
old midfielder Fara Williams stepped up to 
convert the penalty. The Lionesses had 
suffered a humbling 3-0 friendly loss to 
Germany at Wembley Stadium eight months 
earlier, but now, England and their Welsh 
head coach Mark Sampson had achieved the 
nation's second best-ever World Cup finish 
since the men's triumph on home soil back 
in 1966. 

2015 Match for Third Place

�Headband worn by USA 
forward Alex Morgan 
during the finals.
FIFA World Football 
Museum Collection

England break new ground

�The England players celebrate winning their first World 
Cup medal after beating Germany in the match for third 
place in Edmonton.

�Ri Hyang Ok awarded 
the penalty that sealed 
third place for England, 
but she would have 
known exactly how the 
Germany players felt. She 
made history as the first 
former World Cup player 
to referee a match at the 
finals, having represented 
North Korea in 1999 and 
2003. Liu Hsiu Mei of 
Chinese Taipei played at 
the 1991 World Cup and 
was also an assistant 
referee in 2003.

Olympic Stadium, Montreal 
30.06.2015, 19:00, 51,176

USA 2-0  GERMANY

Lloyd 69p, O'Hara 84 (Šašić penalty miss 63)

Commonwealth Stadium, Edmonton 
1.07.2015, 17:00, 31,467

JAPAN 2-1  ENGLAND

Miyama 33p, Bassett OG 90+2 F Williams 40p

Commonwealth Stadium, Edmonton 
4.07.2015, 14:00, 21,483

GERMANY 0-1 
AET

 ENGLAND

F Williams 108p
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▼ Heathside and Lethbridge Estates, 2007

6.3.3 The tenderer’s proposed dwelling numbers, sizes and locations for the private sale 
housing in order to generate a sales income that produces the optimum Financial Out-turn, 

Our Variant 1 bid comprises a total of 1416 
units, which equates to 966 private sale homes 
and 450 affordable homes . The private sale 
units encompass a mixture of studios, 1 beds, 2 
beds and 3 beds. The size of a studio is 31m2, 
a 1 bed is 51m2, the 2 beds are a mixture of 
63m2 and 71m2 and the 3 beds are 86m2 . 
Based upon our knowledge of the local area we 
have sized the units to maximise the private sales 

return and receipt .

Where possible we have located the private sale 
units in each phase in locations that maximise 
the greatest sale receipt in order to maximise 
cross subsidy into the scheme . The blocks which 
will generate the best income are generally the 
tallest blocks located in the middle of the site 
away from Lewisham Road and the commercial/
community facilities, such as blocks K, L, I, H, 

17
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◀ North Solihull

Bellway has been selected as development partner 
by Solihull Metropolitan Borough Council to lead the 
regeneration of four wards in North Solihull . Over 
the next 15 years approximately £1 .8 billion will 
be spent on the regeneration programme that will 
bring about improvements to homes, schools, health 
facilities, community facilities, transport, environment 
and will provide employment opportunities . The overall 

◀ Rubicon, New Haddo, Greenwich

Bellway is currently redeveloping this former 1960s 
Greenwich Council Estate . This is a high density scheme 
that will provide 510 homes (including 254 affordable 
homes), a community centre, office and retail units. 
Buildings are predominately 4 to 7 storeys in height, 
although there are two landmark 14-storey buildings . 
We were selected by Greenwich Council to be their 
development partner on this project and we are also 

◀ Limehouse Basin, Limehouse, E14

This is a development of 432 residential homes, 
200,000 sq.ft of office and space, 45,000 sq.ft of 
leisure and 14,500 sq .ft of retail space together 
community facilities . The scheme comprises blocks of up 

◀ Barking Riverside

Barking Riverside is one of the largest brownfield 
sites in Europe (500 acres+) . Bellway are working 
jointly with English Partnerships to create a sustainable 
community of 10,800 new mixed tenure homes, together 
with community facilities, new schools, employment 
opportunities and access enhancements to two km’s of 
the River Thames . The long-term aim for the development 
is to create a place of high quality design that offers 
choice and a strong sense of identity for future users . 
Barking Riverside will provide an exceptionally broad 

◀ Meridian South, Former Hither Green Hospital, 

Meridian South is a high density, mixed use, multi 
landlord scheme comprising over 500 new homes plus 
shops, including Tesco, restaurants, offices, a children’s 
nursery health, leisure facilities and a doctor’s surgery. 
This development forms the centrepiece of a community-
wide regeneration programme . The masterplan was 
created by PRP and the scheme received enormous 

Redevelopment of

Raingate Limited is redeveloping 79-86 Chancery 
Lane into a mixed-use scheme incorporating 
50,000 square feet of contemporary Grade A 
office space, 7,500 square feet of retail use, and 
five one and two-bed apartments overlooking 
Chichester Rents.

The BREEAM rated ‘excellent’ office space will 
be delivered over five floors within a modern 
building that complements its rich surroundings. 
The existing facades are being retained and 
enhanced, and the top floor will feature excellent 
views of Lincoln’s Inn Fields. A large and 
impressive entrance and reception area is being 

created on Chancery Lane and the new ‘jewel’ 
above the historic walkway of Chichester Rents 
will entice workers, residents and visitors into its 
shops. 

The new retail space, delivered in two larger units 
and three smaller boutiques, has been designed 
to attract high-end retailers to Chancery Lane, 
greatly enhancing the street’s offering. Roderick 
Charles and Cella, the lower ground floor bar, 
will remain open during construction and will 
continue to operate within the new development.

The new building is due for completion at the end 

• Scaffolding will surround the building and 
there will be a gantry above the footpath 
on Chancery Lane, which will remain 
open to pedestrians

• Bishops Court and Star Yard will remain 
open throughout the construction period.  
There may be short periods of time when 
it is necessary to close them to ensure 
the public’s safety during scaffolding 
works

• Deliveries and vehicles for the site will 
park on Chancery Lane, allowing space 
for other vehicles to pass, or will be 
brought into the site.  We have agreed 
our Traffic Management Plan with 
Camden Council 

• We will monitor all noise and dust levels 
throughout the project to ensure they are 
within Camden Council’s guidelines

• We are using modern demolition 
equipment and construction techniques to 

Raingate’s Redevelopment Plans 

T I M E L I N E
February 2014 

Demolition started
May 2014

Demolition ends and 
concrete pours will start for 

new floor slabs

October 2014
Internal works will be well 

underway

April 2014
The steel structure will 
start to be assembled

September 2014
Facades and new 

windows will have been 
completed

End 2014 
Construction ends

Early 2015
Offices and retail 

units will open

Raingate Limited is redeveloping 79-86 Chancery Lane into a 
mixed-use scheme incorporating contemporary Grade A office 
space, five new shops on Chichester Rents and five one and two-
bed apartments.

79-86 Chancery Lane
Spring 2014

View of Chancery Lane frontage and 
new ‘jewel’ above Chichester Rents

PROPOSAL TO EXTEND HOURS OF RESTAURANT AND BAR AREAS

Mondrian London has applied to extend the planning 

hours for the restaurant and bar areas that currently 

require all guests not staying in the hotel to leave by 

11.30pm. 
Mondrian London originally applied to extend these 

hours until 3am to bring them into line with the premises 

licence that was granted in November 2013.
However, some residents living close to the hotel have 

objected to an extension until 3am.  

Mondrian London has had discussions with residents 

and is therefore proposing the following hours instead:

Monday to Wednesday – 1am 
Thursday to Saturday – 1.30am 
Sunday – 12.30am.A typical 5-Star hotel has operating hours to 2am.

Officers, however, are recommending more restricted 

hours which would seriously undermine the hotel’s 

operations and viability.The later hours are vital to ensure the ongoing success 

of Mondrian London.

THE RESTAURANT
The restaurant seats 155 people and opens onto the 

river walk.

RIVER WALK BAR
The river walk bar seats 100 people and has its own 

entrance and exit onto the Thames side of the building.

ROOFTOP LOUNGE
The rooftop cocktail lounge seats seats 150.  It has 

views north across the Thames and south towards 

Elephant and Castle.  It is sound-proofed and the 

terrace over the river is closed at 10pm each night. 

All Mondrian outlets offer water on arrival and food would be served until 1am.  

The nature of these outlets means that guests leave gradually over the evening and there is no egress en masse at 

the end of the night.

Schematic shows ground floor of hotel  
with restaurant and bar

Rooftop plan showing bar  and hotel rooms

PROPOSAL TO EXTEND HOURS OF RESTAURANT AND BAR AREAS

Mondrian London has applied to extend the planning 
hours for the restaurant and bar areas that currently 
require all guests not staying in the hotel to leave by 
11.30pm. 

Mondrian London originally applied to extend these 
hours until 3am to bring them into line with the premises 
licence that was granted in November 2013.

However, some residents living close to the hotel have 
objected to an extension until 3am.  

Mondrian London has had discussions with residents 
and is therefore proposing the following hours instead:

Monday to Wednesday – 1am 
Thursday to Saturday – 1.30am 
Sunday – 12.30am.

A typical 5-Star hotel has operating hours to 2am.

Officers, however, are recommending more restricted 
hours which would seriously undermine the hotel’s 
operations and viability.

The later hours are vital to ensure the ongoing success 
of Mondrian London.

THE RESTAURANT

The restaurant seats 155 people and opens onto the 
river walk.

RIVER WALK BAR

The river walk bar seats 100 people and has its own 
entrance and exit onto the Thames side of the building.

ROOFTOP LOUNGE

The rooftop cocktail lounge seats seats 150.  It has 
views north across the Thames and south towards 
Elephant and Castle.  It is sound-proofed and the 
terrace over the river is closed at 10pm each night. 

All Mondrian outlets offer water on arrival and food would be served until 1am.  

The nature of these outlets means that guests leave gradually over the evening and there is no egress en masse at 
the end of the night.

Schematic shows ground floor of hotel  
with restaurant and bar

Rooftop plan showing bar  
and hotel rooms

Planning Application number: 14/AP/03111

Planning Application to Extend Hours of Restaurant and Bar Areas

MONDRIAN LONDON IS A NEW 359-ROOM, 5-STAR HOTEL ON LONDON’S SOUTH BANK.  

The hotel employs 325 people and 68 are from Southwark.  It is part of the Sea Containers campus granted planning 

permission in November 2011 for a mixed-use redevelopment to include hotel, office and retail.

Mondrian London is operated by Morgans Hotel Group who run 5-Star hotels around the world. There are currently 

Mondrian hotels in Miami, Los Angeles and New York, and this is the first in Europe.

PROJECT & COST MANAGERS

90-92 Great Portland Street

London

W1W 7NT

OVERVIEW
MIXED USE

COMMERCIAL
HOTELS

RESIDENTIAL
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Perspectives on  
High Tech Manufacturing

2011

A pragmatic look to what leading edge companies are doing to address key 
questions around cost, growth, service, and complexity - with a focus on the ‘how’, 

including the techniques being used, and how to apply them

 

IT Apprentice Programmes with Capgemini UK
Passionate about IT? Recognise an amazing opportunity when you see one? 
Then why not become a Capgemini apprentice? You get a permanent job, 
training, a salary and maybe even a full degree with no student debts.

the way we do itRecruitment  |

www.uk.capgemini.com/apprenticeships

Take A-levels 
or equivalent 
qualification 

Take an IT 
Advanced 

Apprenticeship

Take an IT 
Higher 

Apprenticeship

I want 
to 

study

I want 
to work 

and 
study

I am 16+
and have 5 GCSEs at grades A*–C, 

including English language and 
mathematics, or equivalent qualifications

I am 18+
and have 3 A-levels at grades A*–C  

or equivalent qualifications

Get 
sponsored 

to do a 
degree

You can progress 
to a Higher 

Apprenticeship 
from an Advanced 

one

How to start 
your IT career

Junior IT role Graduate IT role
Your Advanced Apprenticeship could lead to a junior 
IT role, such as Database Analyst, IT Technician or 

Software Developer

Your degree or Higher Apprenticeship could lead to 
a graduate IT role, such as Business Analyst, 
Database Analyst, IT Consultant, Networking 

Professional, Software and Applications Developer, 
or Systems and Operations Manager

Take an IT degree

1

the way we do itRecruitment  | the way we do itRecruitment  |

More about Advanced 
Apprenticeships

Capgemini UK’s Advanced 
Apprenticeship Programme was 
launched in 2004. Since then, 
over 200 people have completed 
this structured, tailored training 
programme, which includes 
professional classroom instruction, 
practical workshops, exam 
preparation workshops,  
self-study, assignments and projects. 
Apprentices who complete the 
programme get: 

•	 On-the-job training.
•	 Support from a Capgemini 

manager and an external 
learning provider.

•	 Mentors and buddies to offer 
guidance and support.

•	 Level 3 ICT Apprenticeship.

This is an ideal opportunity for 
anyone who is eager to get started 
on a career in IT without doing 
A-levels or a degree first. 

“I wouldn’t have believed I 

could find out so much about 

being a software engineer in a few 

months – and the best thing is 

that I’m applying what I’ve learned 

to real projects. 

”
“I wasn’t sure about staying 

on at school to do A-levels. This 

is an ideal alternative because I’ve 

started work and am studying a 

subject that really interests me. ”

Advanced Apprentice Programme
What happens next? If you join with 5 GCSEs (min.), you’ll 

be on our 18-month Advanced 
Apprentice Programme.

As an Advanced Apprentice you’ll 
get a wide range of opportunities in 
IT and project management, working 
on live projects for our clients and 
experiencing a variety of technology.

All the experience and training we offer 
will give you a solid background in IT via 
the Accelerated Learning Programme 
plus industry-recognised qualifications. 
You’ll also have a permanent job with 
a competitive salary from the day you 
start your apprenticeship.

4 IT Apprentice Programmes with Capgemini

Qualifications | Training

I’m interested – how do I apply?
Please visit www.uk.capgemini.com/apprenticeships to apply for 

our world-class Apprentice Programmes.

•	 If you have, or are expecting to get, 
GCSEs, apply for the Advanced 
Apprentice Programme. 

•	 If you’re at the A-level stage, then go 
for the Higher Apprentice Programme. 

For both apprenticeship programmes, 
the application stages are the same: 
Apply, Interview, Assessment Centre, 
Offer. The phone interview mainly 
consists of competency questions 
along with a short conversation about 
your knowledge of IT. The assessment 
centre consists of an interview, a group 
exercise and a short IT aptitude test.

We have positions available across the 
UK – all of which can involve travel to 
other offices and sites – and start dates 
from March 2013 onwards. So what are 
you waiting for?

It’s important to note that, wherever 
you’re based, you will be on a mobile 
contract. You will be expected to travel 
to, and work on, client sites throughout 
the UK each week. Naturally, we pay 
your travel expenses when you’re 
working away from home. Apprentices 
tell us getting to travel around like this is 
a lot of fun.

8 IT Apprentice Programmes with Capgemini

Apply | Meet

Do I qualify?
You can join us straight from school or college, or after working for a while; you may even be with 

Capgemini already. Or maybe you’ve started at uni and are realising that it’s not for you?

Upbeat

Determined

Confident

Bright

Articulate

We don’t mind, as long as you’re 
passionate about IT, determined to 
succeed, and excited about working 
for one of the world’s largest, most 
innovative IT services companies. 

You must have: 

•	 Academic achievements and 
qualifications preferably in IT or STEM 
subjects (e.g. science and maths), 
and in English.

•	 An interest in IT that you can 
demonstrate via a hobby, work 
experience or personal study – 
maybe you’ve designed a game 
or website?

•	 Team-working and collaborative skills 
to build successful relationships with 
clients, suppliers and colleagues.

•	 The communications skills to 
articulate ideas in a concise, 
influential way, in both speech 
and writing.

•	 The analytical and creative ability 
to come up with innovative, 
effective solutions.

•	 The flexibility to travel to offices and 
client sites across the UK.

Committed

Collaborative

Hardworking

Resilient

Flexible

12 IT Apprentice Programmes with Capgemini
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The leading adviser to the automotive sector

104.7 5.25
Rothschild Competitors

Number 
of deals

  Consistently the most active adviser, globally
–  Advising on nearly twice the number of deals relative 

to our nearest competitor 

–  The leading adviser by total value of deals, working on 
transactions across the value range 

–  Comprehensive, integrated service offering across 
M&A, strategic and financing advisory

  Deeply entrenched in the industry
–  Deep understanding of the industry’s structure and the 

challenges ahead

–  360 degree view encompassing OEMs and suppliers by 
both parts and processes, bringing unparalleled insight 
across the value chain 

–  Dedicated team focused on the sector globally with 
strong relationships across all sub-segments and 
geographies

  A truly global view
–  With offices in more than 40 countries, our clients 

benefit from our local insight in relation to global 
opportunities 

–  Experts in complex cross-border deals, with particular 
experience in connecting Asia with the West and vice 
versa

Europe or North American target, Asian acquirer. 1 Jan 2010 to 30 Sept 2014. 
Source: Thomson Reuters

Average of deals (annually) 2012-14.  
Source: Thomson Reuters

Competitors

Rothschild6.3 11

Number of dealsTotal deal value (US$bn)

3.2 6

2.1 4

1.8 4

Average number of automotive deals

Asia into West automotive M&A

4 Lifting the lid on the MD promotion process

Go above and beyond

Having a role which gives 
you exposure to senior 
individuals outside your 
function is a great place 
to start, but the MDs we 
spoke to agreed that you 
have to be visible above 
and beyond this.   

Joining committees, being involved 
in extracurricular activities and 
philanthropy are all good ways 
to get yourself known across the 
organisation as well as being a 
great way to display collaborative 
behaviours which organisations 
will look for in their MDs.  Many 
of the female MDs we spoke to 
were involved in their organisation’s 
diversity committees or initiatives 
which gave them exposure to senior 
females within the bank who were 
then able to support their MD bids. 
Make sure you join committees 
or champion initiatives you are 
interested in as you will then be 
able to contribute the most and be 
authentic. 

Being genuinely helpful and taking 
on additional responsibility and work 
load is also a great way of increasing 
your exposure. Our MDs agreed 
that you will probably work harder 
as a Director bidding for promotion 
than you may after your promotion. 
By taking on extra responsibility 
and helping the senior executives, 
you will show you are able to cope 
with the increased mandate that will 
come with MD promotion, have the 
appetite for more senior roles and 
most importantly engender a lot of 
positive regard from those who you 
help out, gaining senior supporters in 
the process. 

It also helps to have global visibility. It 
is important to be known in a number 
of locations. Having a global role will 
obviously help, but if you do not have 
one make sure you network with 
MDs from other locations. Some of 
our sample requested meetings with 
visiting MDs when they were Directors 
in order to create and cement global 
relationships.

Having a personal brand 
and being able to sell that 
effectively is important. 
Make sure that any 
‘extracurricular’ activities 
you take part in tie in with 
your brand so you are seen 
as authentic.

75% of our MDs agreed that being visible across 
your organisation and doing more than your 
‘day job’ is absolutely crucial to MD promotion

75%
McSherry 

Brown

Lifting the lid

on the MD

promotion process
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South Africa
In South Africa Rothschild has a well-
established tradition of supporting local 
charities through corporate giving, staff 
fundraising and volunteering. 

Amazing Grace Children’s  Home
The Amazing Grace Children’s Home 
cares for abused, neglected, orphaned 
and HIV-positive children.  In its 25 
year history it has rescued around 
3000 children from a life on the streets, 
from being trafficked or from child 
labour.  In recent years Rothschild has 
funded two mini-vans to transport the 
children, as well as supporting outings, 
family days and parties all of which 
staff get involved with as volunteers.  
The focus over the next two years will 
be to support projects that allow the 
charity to become self-sustaining – for 
example by growing its own produce 
for consumption and for sale to the 
local community. 

The Rothschild South Africa 
Foundation 
Founded in 2012, the Foundation 
offers postgraduate scholarships 
to historically disadvantaged South 
Africans studying a financial discipline. 
In 2013 and 2014, ten scholarships 
were granted to students of the 
University of the Witwatersrand who 
were in need of financial support to 
complete their studies. In addition to 
the money, Rothschild offers mentoring 
and internship opportunities to help 
the students on their way towards 
employment. Over the coming year, 
formalising the mentoring process 
and ensuring volunteers are properly 
equipped for the role will be a key 
priority. 

Rothschild’s donations are heartfelt and 
they get involved with the children on a 
personal level, which is wonderful to see. 
They are our most committed supporter, 
and every staff member helps to make a 
difference to our kids’ lives.

We are extremely proud of the fact that 
so many of our staff are committed 
supporters of our programme, being 
prepared to offer both their time and 
financial support to the many initiatives 
undertaken.
Martin Kingston, CEO. Rothschild South Africa

Grace Mashaba, Amazing Grace

”

”

“

“
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Introduction 
Investing in our communities and taking 
steps to minimise the impact we make 
on our environment are the twin pillars 
of Rothschild’s Corporate Responsibility 
programme. They reflect the sustainable, 
long-term approach to doing business 
which is at the heart of the Rothschild 
culture. 

Community Investment
At the heart of our programme are 
the relationships that develop between 
Rothschild volunteers and members of 
our local community. The case studies you 
will find in this report aim to provide an 
insight the relationships we support and 
the positive impact that volunteering can 
have on all concerned.
This review also includes for the first 
time an overview of the community 
programmes underway in several of 
our larger offices. In most cases these 
programmes are newly-established, 
having been launched during the course 
of this year, and are not yet in a position 
to report on their activities in-detail. 
The content of this 2014-15 review is 
therefore weighted towards our UK 
community investment programme, and 
London-based initiatives in particular, 
but as we begin to put in place a global 
community investment strategy we look 
forward in the near future to being able 
to produce a more integrated global 
community investment report, and to tell 
the story of the impact we are making as 
a Group. 

Environmental Management 
Our approach to environmental 
management is also taking a global turn. 
The recent appointment of a dedicated 
Environment Manager with responsibilities 
for developing a Group environment 
strategy will help us to bring together the 
policies and programmes already in place 
in many of our offices and ensure that 
examples of best practice are shared and 
replicated.

Page 3 | June 2015 | Rothschild in the Community

In 2012 we published for the first time 
a range of environmental data in the 
Rothschild Group annual report. In the 
two years that have followed we have 
been able to improve the quality and 
accuracy of the data we collect, as well 
as expanding the scope of our reporting 
from four sites to six. We intend to 
continue expanding the scope of our 
report year on year. 
This review includes a summary of the 
most significant ways in which Rothschild’s 
operations made an impact on the 
environment during 2014-15, and an 
overview of the various ways in which 
colleagues across the Group are trying to 
minimise their effects.  
This is an exciting time in the evolution of 
our Corporate Responsibility  
programme. Please enjoy  
reading about our  
progress to date. 

It makes me reflect on the world and 
the challenges being faced outside – 
aside from the ‘bubble’ we work in.
Volunteer

“
”

Corporate Responsibility Report 
2014-15

     Combining business with humanity

Extract from a 1924 letter from Siegmund Warburg to Lionel and Anthony de Rothschild,  
thanking them for teaching him about business and ‘the fine tradition of New Court,  

which combines business with humanity without neglecting either.’

“ ”

Rothschild in the Automotive 
Industry
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Branding: Tunnell, Newick Partners, Richmond Adult Community College, Swingfit

Brand Guidelines
A guide to creating materials that differentiates us from our competitors

This document is a guide to RACC’s brand and explains what our brand stands for, how it’s expressed, and how the creative elements fit together 
in all our communications. The guide should be followed when commissioning, designing or delivering any kind of communication. A strong 
brand is one of the most valuable assets an organisation owns. To make it truly powerful it needs to be applied consistently so anyone dealing 
with the Richmond Adult  Community College knows who we are and what we stand for. Everyone has a part to play in doing this and bringing 
our brand to life. These guidelines are to help you represent our brand consistently.

RACC Logo
Do not alter logo in any way

Use only grey or white colour logos

Ensure logo has significant contrast to the background so it stands 
out

Minimum size: 2 cm width

Follow protection zone – exclusion zone: width of logo letter

School Logos
Use associated colour values in the logos for collateral

These may also be used as white on a dark background

CMYK for print

RGB and Hexidecimal for web

C0 M40 Y96 K0
R246 G166 B5
#F6A605

C81 M73 Y0 K0
R77 G80 B157
#4D509D

C59 M0 Y9 K0
R98 G197 B227
#62C5E3

C0 M87 Y49 K0
R232 G59 B91
#E83B5B

C76 M6 Y44 K0
R16 G169 B158
#10A99E

C10 M10 Y10 K75
R91 G89 B88
#5B5958

SCHOOL OF 
FOUNDATION 
STUDIES

RICHMOND 
ART 
SCHOOL

RICHMOND
BUSINESS 
SCHOOL

SCHOOL OF 
HUMANITIES 
& PERFORMING 
ARTS

SCHOOL OF 
HEALTH &
HUMAN SCIENCE

SCHOOL OF 
HEALTH &
HUMAN SCIENCE 

SCHOOL OF 
FOUNDATION 
STUDIES

SCHOOL OF 
HUMANITIES 
& PERFORMING 
ARTS

RICHMOND
BUSINESS 
SCHOOL

RICHMOND 
ART
SCHOOL

EVENTS 
APRIL 2014 – MARCH 2015

R: 246
G: 166
B: 5
#F6A605

R: 98
G: 197
B: 227
#62C5E3

R: 16
G: 169
B: 158
#10A99E

R: 232
G: 59
B: 91
#E83B5B

R: 77
G: 80
B: 157
#4D509D

R: 91
G: 89
B: 88
#5B5958

GREY

ImageryUse high resolution images (minimum 300 dpi) for print

Use lower resolution images (minimum 72 dpi) for web

Use where possible imagery of people in an activity (and not posed)

Include people on campus where possible

Photos should convey
Community

CollaborationCommunicationAction
Learning

Images Dos and Don’ts
Do use photographyDo use clear quality photos

Do use images of learners enjoying learning

Do use diversity in imagery
Do use images from the marketing shared drive

Don’t use abstract images
Don’t use blurred images

Don’t use imagery of learners without permission

Don’t use imagery containing sensitive or personal information e.g student 

names
Don’t use imagery which is copyrighted or from an external source

Do

Don’t

Colour Palette

Colour values are the same as on school 

logos

Varying different tones are precentages of 

spot colours

Typography

Our fonts are clear and easily legible, and also readily available on most com-

puters

Primary:

Myriad Pro 
Our mission is to enable adults to unlock their talent and fulfil their  

potential through learning, skills and enterprise.

 
Myriad Pro Semi Bold

Our mission is to enable adults to unlock their talent and fulfil their 

potential through learning, skills and enterprise. 

 
Myriad Pro Bold
Our mission is to enable adults to unlock their talent and fulfil their 

potential through learning, skills and enterprise.

Secondary: 

Minion Pro 
Our mission is to enable adults to unlock their talent and fulfil their  

potential through learning, skills and enterprise.

 
Minion Pro Italic 
Our mission is to enable adults to unlock their talent and fulfil their potential 

through learning, skills and enterprise. 

 
Internal and external powerpoint and word documents:  

Calibri 
Our mission is to enable adults to unlock their talent and fulfil their  

potential through learning, skills and enterprise.

C0 M40 Y96 K0

R246 G166 B5

#F6A605

C81 M73 Y0 K0

R77 G80 B157

#4D509D

C59 M0 Y9 K0

R98 G197 B227

#62C5E3
C0 M87 Y49 K0

R232 G59 B91

#E83B5B
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40%

C76 M6 Y44 K0

R16 G169 B158

#10A99E

C11 M5 Y17 K0

R233 G241 B223

#5B5958

+44 (0)207 354 3023
+44 (0)7771 847 387

simonhunt2@mac.com

Flat 1, 30-32 Highbury Grove, London N5 2DL
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Welcome to the 
Tunnell Brand

Brand Guidelines
Tunnell brand guidelines are a guide to creating materials that differentiates us from 
other companies, and to help you represent our brand consistently. This guide should be 
followed when commissioning, designing or delivering any kind of communication. To make 
our brand powerful it needs to be applied consistently so anyone dealing with Tunnell 
knows who we are and what we stand for.

Color palette
Primary colours come from our new logo

 
Primary colors

Secondary colours

RGB: 15, 111, 198
CMYK: 79, 50, 0, 0

RGB: 23, 64, 109
CMYK: 95, 69, 11, 24

RGB: 124, 202, 98
CMYK: 47, 0, 73, 0

RGB: 0, 157, 217
CMYK: 69, 20, 1, 0

RGB: 91, 91, 91
CMYK: 0, 0, 0, 75

Images - Concepts
When choosing imagery, our main theme is “helping mankind”. These are examples we 
have purchased for Tunnell. Please search for images with a similar theme.

Brand in Action
Stationery

When producing stationery, we need to ensure our materials follow the 
Tunnell brand at all times so the brand perception is seen in a consistent 
and professional manner.

tunnellconsulting.com

 

 

900 East Eighth Avenue, Suite 106 t: +1 (610) 337-0820 
King of Prussia, PA 19406 f: +1 (610) 337-1884 
 tunnellconsulting.com 
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Bids – Presentations/
Reports/Templates

Books/ 
Brochures

Flyers/
Leaflets

Posters/
Storyboards

Animations/
Interactive pdfs

Branding Concepts/
Infographics

Logos

Branding: Capgemini Consulting

Copyright © 2011 Capgemini Consulting. All rights reserved. 

Transform to the power of digital 

Capgemini	
  Consul.ng	
  Concept	
  Slides	
  

September	
  2011	
  

Alterna6ve	
  Templates	
  have	
  been	
  created	
  adding	
  an	
  addi6onal	
  colour	
  into	
  the	
  Capgemini	
  
Swoosh	
  if	
  wan6ng	
  to	
  incorporate	
  a	
  client	
  colour	
  

  These	
  templates	
  should	
  be	
  used	
  if	
  you	
  wish	
  to	
  incorporate	
  a	
  client	
  colour	
  into	
  your	
  standard	
  template	
  .	
  	
  The	
  standard	
  
concept	
  slides	
  can	
  be	
  incorporated	
  into	
  any	
  of	
  these	
  templates	
  in	
  the	
  same	
  way	
  as	
  with	
  the	
  normal	
  template.	
  	
  You	
  will	
  
no6ce	
  that	
  the	
  alterna6ve	
  template	
  colour	
  replaces	
  the	
  dark	
  grey	
  from	
  the	
  normal	
  concept	
  slide	
  when	
  inserted	
  into	
  the	
  
alterna6ve	
  template.	
  

  To	
  access	
  the	
  alterna6ve	
  templates	
  :	
  
–  	
  Click	
  on	
  the	
  office	
  logo	
  to	
  open	
  the	
  file	
  op6ons	
  
–  	
  Click	
  on	
  “New”.	
  This	
  will	
  open	
  the	
  select	
  template	
  dialogue	
  box	
  
–  	
  Click	
  on	
  ‘My	
  Templates’	
  Sec6on	
  on	
  the	
  lea	
  hand	
  side.	
  
	
  This	
  will	
  open	
  the	
  “New	
  presenta6on”	
  dialogue	
  box	
  

–  	
  Select	
  the	
  template	
  you	
  require	
  under	
  My	
  templates	
  

  Different	
  colours	
  are	
  available	
  on	
  request.	
  

There	
  are	
  7	
  alterna6ve	
  templates	
  to	
  use.	
  	
  Each	
  one	
  having	
  a	
  different	
  front	
  cover,	
  back	
  cover	
  and	
  
contents	
  page	
  incorpora6ng	
  a	
  different	
  colour	
  to	
  match	
  client	
  colours.	
  

The	
  alterna6ve	
  colour	
  from	
  the	
  
different	
  templates	
  is	
  blended	
  into	
  
swoosh	
  on	
  front	
  page	
  and	
  replaces	
  

grey	
  in	
  concept	
  slides	
  

 Using	
  the	
  CC	
  Template	
   Breadcrumbs	
   Master	
  Slides	
  

Standard	
  Template	
  updated.potx	
  

Transform to the power of digital 

Capgemini	
  Consul.ng	
  Concept	
  Slides	
  
September	
  2011	
  

Alterna.ve	
  Contents	
  

4	
  

"   Boxes 

"   Tables 

"   Charts 

"   Timelines/Gantt 

"   Value Chains 

"   Org Structures 

"   Maps 

"   Pyramids , Venn Diagrams and Spheres 

"   Cubes, Puzzles & Matrix 

"   Arrows 

"   Additional Pages 

Copyright © 2011 Capgemini Consulting. All rights reserved. 
Transform	
  to	
  the	
  power	
  of	
  digital	
  

Tom	
  Blacksell	
  has	
  over	
  twenty	
  years	
  of	
  industry	
  and	
  business	
  advisory	
  
experience.	
  His	
  career	
  started	
  in	
  the	
  world’s	
  largest	
  oil	
  major,	
  Exxon	
  Mobil,	
  
where	
  he	
  held	
  a	
  number	
  of	
  management	
  posi.ons,	
  culmina.ng	
  in	
  a	
  role	
  as	
  
Group	
  Head	
  of	
  Shipping	
  in	
  the	
  UK.	
  
	
   	
  	
  
Tom	
  has	
  been	
  with	
  the	
  Capgemini	
  Group	
  for	
  16	
  years,	
  ini.ally	
  specialising	
  in	
  
advisory	
  services	
  for	
  the	
  oil	
  and	
  u.li.es	
  sectors.	
  He	
  gained	
  wide	
  ranging	
  
transforma.on	
  experience	
  on	
  many	
  major	
  programmes	
  including	
  some	
  of	
  
the	
  largest	
  in	
  the	
  industry,	
  notably	
  BP’s	
  acquisi.on	
  of	
  Amoco,	
  Arco	
  and	
  
Castrol.	
  

In	
  the	
  past	
  7	
  years	
  Tom	
  has	
  held	
  various	
  execu.ve	
  and	
  board	
  level	
  roles	
  
within	
  Capgemini’s	
  global	
  and	
  UK	
  businesses.	
  Notably	
  he	
  has	
  been	
  
responsible	
  for	
  the	
  public	
  and	
  private	
  sectors	
  in	
  the	
  UK	
  and	
  has	
  been	
  
personally	
  involved	
  in	
  programmes	
  with	
  Capgemini’s	
  largest	
  clients	
  as	
  part	
  
of	
  this	
  responsibility.	
  He	
  is	
  currently	
  the	
  CEO	
  of	
  the	
  Capgemini	
  Consul.ng	
  
business	
  in	
  the	
  UK	
  and	
  Middle	
  East,	
  which	
  provides	
  the	
  full	
  range	
  of	
  
business	
  transforma.on	
  and	
  strategic	
  advisory	
  services	
  to	
  the	
  market.	
  	
  He	
  is	
  
also	
  Head	
  of	
  Sectors	
  and	
  Sales	
  for	
  the	
  Global	
  Consul.ng	
  business.	
  

Tom	
  Blacksell,	
  Vice	
  President	
  ,	
  CEO	
  Consul.ng	
  	
  
UK	
  &	
  Middle	
  East	
  	
  	
  	
  	
  

Transform to the power of digital 

Capgemini	
  Consul.ng	
  Concept	
  Slides	
  

September	
  2011	
  



www.designcreatingbusiness.co.uk

Bids – Presentations/
Reports/Templates

Books/ 
Brochures

Flyers/
Leaflets

Posters/
Storyboards

Animations/
Interactive pdfs

Branding Concepts/
Infographics

Logos

PEOPLE
PARTS
DATA

COMMS

Customer Supplier

Customer Service Centre

PLAN

DISPATCH
DELIVER Logistics Depot

Ports

                 Asset Management                                                                                                 Monitoring & Customer Helpdesk                                            
                         

                   
Performance & Improvement

Performance Management/Integrated Planning                                          
                                                                                                                                       Health & Safety

Concepts: Capgemini, Triniti Marketing, Boodle Hatfield

Communication and direction through 
• Collaboration 
• Alignment 
• Prioritisation

Scrum 
Team

Model 
Office

Stakeholder

Hub

Validate functionality
and processes through 
• Tangibility 
• Visualisation 
• User evaluation

Business Design

User 
Journeys

Use Cases

Data Model

Technology

Best Practice

Processes

Procedures
Prototype

Usability

Business Drivers

Impacts

Designing & building solution 
using Agile principles/ways of working 
• Multi disciplinary teams 
• “Highly aligned loosely coupled” teams 
• Self organising

    
    

  A
sse

t M
anagement         

             
                

            Performance Mgt/Integrated Planning                                                    Health & Safety                                                                    Performance Improvement

                                                                                                                   Monitoring & Customer Helpdesk                                       
Operational Asset 

Management

Delivery Based Operation Commercial & Contract Management Strategy

Operational 
Improvement

Reporting
& Analysis

Data 
Integrity

EHS Policy

Investigation

Integrated Planning

Scheduling & 
Dispatch

Logistics (including 
Marine & Aviation)

Monitoring

Service & Case 
Management SCADA

Asset Integrity

Technical Support 
& Engeineering

I can have immediate face to face 
contact with my clients and I also 
have access to a secure online 
portal that allows me to manage 
my entire customer relationship

Relationship Owner 

Showcase: Shared Components
This showcase explores the various life events that Bob and Sue experience and how Shared 
Components confer benefits at every stage. Throughout their journey a combination of Shared 
Components help to create a seamless experience, providing better customer experience and 
empowering colleagues to deliver Best Bank for Customer. Authentication

Provides a simple and consistent way for new 
customers to authenticate themselves to access 
functionality or resume an application. The initial 
solution allows users to generate a static password, 
and send a One Time Password via SMS, which 
could be used as part of two-factor authentication.

For further information please email: 
sharedcomponents@lloydsbanking.com

eID&V – Bureau
Bureau automates call credit and financial checks 
increasing customers’ application pass rates by 
approximately 6% and speeding up customer 
onboarding via digital channels by up to 5 days.

Document Upload
A simple and secure way for any business area to 
get documents from customers / prospects via a 
colleague-generated invite, or as part of an online 
process. Customer experience is improved, as 
customers can just photograph the document(s) 
or upload a file from their computer. Colleagues 
receive documentation rapidly thus reducing 
processing time.

eID&V – Facematch/Doc Check
From doc check, which validates identity documents, 
through to facematch facial recognition, customers 
can now be identified faster without having to 
present IDs in-branch.

Digital Inbox
A two-way digital inbox, which acts as a 
communications hub for customers delivering 
asynchronous message capability, accessible across 
multiple devices. Customers can upload secure 
documents to a virtual bank vault, and access stored 
documents for their reference.

Visual Collaboration
Real-time video conferencing collaboration using 
screen share, document push, in-session video 
playback and annotation enables customers 
and colleagues to interact remotely at their 
convenience. Colleagues can derive insights into 
their performance through reporting analytics and 
session/system management information.

Appointment Booking
Booking appointments online is optimised; 
customers and colleagues can instantly see 
availability of different advisers and can choose 
which channel they want to collaborate on such as 
video, chat or in-branch appointments.

Chat Collaboration
Achieve real-time communication through 
intelligently engaging with prospective and existing 
customers. Analysis of sessions allows for better 
insights into services and functionality, and provides 
opportunity for process optimisation.

Now that my customers can upload 
their documents their applications can 
be processed much faster, so decisions 
can be made more quickly based on 
better document assurance

Mortgage Adviser

BOB KING,
Architect

SUE TAYLOR,
Nurse

Off to university 
Bob is excited to have secured a place 
at university so it’s time to set up a bank 
account to receive his student loan.

Bob isn’t sure which account is 
best, so a web chat dialog appears 
and guides him through the 
account options available, 
allowing Bob to ask a real adviser questions which makes the 
online application much slicker.

By taking a picture of his passport on his phone, Bob can open 
his account quickly as his identity can be verified online and he 
doesn’t have to take documents to his local branch.     . 

Patter of tiny feet
The happy couple have just had their first baby! 
Time to think about the future.

Sue’s Life Insurance application 
details are kept secure so if 
she wants to come back to her 
application at a later time she only 
needs to log in with her username 
and password to pick up where she 
left off

As Sue’s application undergoes 
automated checks it is more likely that her application will be accepted 
and she’ll get confirmation of her policy details very quickly.

Sue’s policy documents are easily available for viewing in her digital inbox 
and she can opt to not have a paper copy sent through the post.

Automating document checks helps 
us to speed up batch processing 
of onboarding requests and offer a 
convenient service for customers 

Onboarding Manager,  
Student Current Accounts  

Starting his own 
business
Now that Bob’s daughter is growing up 
he considers setting up his own Architect 
Practice to bring more income for the family.

Bob wants to know everything he can 
about running his own business 
so he books an appointment 
online to ensure he gets the right advice. When given the option, he 
selects a video chat appointment with a Relationship Owner.

The Relationship Owner invites Bob to upload a scan or photograph 
of his proof of income prior to their meeting to aid their discussion. 
This gives the Relationship Manager ample time to review the best 
options to discuss with Bob.

Bob connects to the Relationship Owner from his home office and 
gets tailored advice on how to make the best use of Lloyd’s Business 
Banking Services

Buying their first home
Bob and Sue find the perfect home and want to make an offer 
before they lose out.

Bob and Sue opt for an online video chat with a 
Mortgage Adviser from the comfort of their own flat 
as they find this far more convenient than having to 
both go down to a branch.

The Mortgage Adviser invites Bob to upload his and Sue’s documents that are needed to 
process the application. This reduces delays as Bob can scan and upload the documents and 
this stage of the process can be completed promptly and without hassle.

Credit and other financial checks are run automatically before Bob & Sue’s mortgage is 
approved, allowing them to complete the purchase quickly and secure the home they want .

Starting his first job
Bob has graduated and starts his first full-time 
job as an architect in the City.

Bob receives a message in 
his secure Digital Inbox. The 
message prompts him to 
review his account type, as he 
is no longer a student. Once 
he has updated his account 
he can view the new terms and 
conditions, and his overdraft facility 
within the Digital Inbox. Bob 
quickly finds and selects the 
option to receive paperless statements.

Need help?

Chat to an adviser

Adviser
Hi there, you seem to have been on this 
page for a while. Can I help you with 
anything?

You
Hi, yes I’m a bit confused about Current 
Accounts. I’m about to start university and 
need to open an account. Can you explain 
the options?

Adviser
Of course! We have a number of Current

12:45 PM

App menu

Mr B. King Log out

Your Inbox

Search Inbox Compose New Message

View Archived Messages

View Categories

View older messages

Lloyd’s Bank: Welcome to your New Current Account

Lloyd’s Bank: Finishing University? Your current account may be cha..

Lloyd’s Bank: Your Student Current Account - Updated Terms & Condi...

Bob King: Interest free overdraft for student account?

Lloyd’s Bank: Re: Interest free overdraft for student account?

Lloyd’s Bank: Your Student Current Account - Terms & Conditions

Your Accounts    Inbox    Settings

Mr King,

Mr King,

12:45 PM

App menu

Mr B. King Log out

Your Inbox

Search Inbox Compose New Message

View Archived Messages

View Categories

View older messages

Lloyd’s Bank: Welcome to your New Current Account

Lloyd’s Bank: Finishing University? Your current account may be cha..

Lloyd’s Bank: Your Student Current Account - Updated Terms & Condi...

Bob King: Interest free overdraft for student account?

Lloyd’s Bank: Re: Interest free overdraft for student account?

Lloyd’s Bank: Your Student Current Account - Terms & Conditions

Your Accounts    Inbox    Settings

Every 6 weeks – Show and Tell

A Pragmatic Programme Tailored to Your Needs

Project Management and Release Support

HLD

POC

Detail Design
                                    Iterations 1-7  

Multi-party Integration Testing

Right blend of Agile and Waterfall

Gatekeeper

G.E2E

G Conf Test

E2E Testing
PT

ST

UAT

QAT

IndustryReadiness

Knowledge Transfer

Training Delivery

Post Go-Live Support

Environment

Gatekeeper Validation

Workshop

Workshop

Workshop

Workshop

Workshop

Workshop

Mini Rehearsal Mini Rehearsal Mini Rehearsal Dress Rehearsal
Dress Rehearsal

Dec 
13 Feb 

14

Feb 
15

Mar 
14 May 

14 Jul 
14

May 
15

Sep 
15 Dec 

15

Workshop

POC - what good looks like

100% of your requirement - tracked back to Logical Analysis Industry Engagement Agreed

Facilitating your early and ongoing engagement with Industry

Tying off any final challenges at three day session with industry

Business Change We will put positive tension into the Project 
via a Transition manager between project and service delivery

Independent Quality Assurance approach to testing

Aug 
14

Oct 
15

Go-
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Plan and Build
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Data

Process
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BENEFITS

CHANGE

PROJECT 
MGT

BPM

Analytics

Responsive 

& Efficient

Engagement 

& Alignment

End-to-End & 

Process-centric

Sequencing 

& Prioritisation

Portfolio 

Management

Performance 

Management

Mobile 

Workforce

Technology
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                                                                                              Creating the partner ecosystem
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                                                                                                                                        Accelerating benefits and a�ord
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Enabling Our 5 Year Ambitions
Supporting customer promises 

               Cleaner Water

                                 Waste

                                 Environmental

                                           Market Reform

                                  Better Advice and Information

                        Improving Process E�iciency and E�ectiveness

                                         Increasing Intelligent Use of Information

                                         Ongoing IT A�ordability and Agility Optimisation

SHARED COMPONENTS

Video Link

These are the results 

from the pilot 

A set of tools for any business division which 

want to enable customers and colleagues to 

be able to interact and communicate 

together

Adoption

92% of 

customers have a very 

positive experience 

using the video tool

41 home to hub

  6 branch to hub

Sessions

Next Steps

Pilot 2 with Advisor 

– 24 agents in 30 branches across the UK

Bringing HR onto the pilot with 100 colleagues  

throughout the UK

Bringing IT on board at the end of 2016

Continually expanding the product

New Business

36% 
Would go elsewhere

if the video 

appointment was not 

available

Video Link not only provides a 

first class customer experience, 

it also helps us drive new 

business by attracting customers 

who might otherwise have gone 

elsewhere  

Recommendations

87% would

recommend the 

service to a friend 

or colleague

It was high tech and 

futuristic... and as personal 

as visiting a branch 
A happy customer”

“

Please visit our Sharepoint Opensite:

http://abcd.com

Write us an email:

info@abcd.com

Concepts: Triniti Marketing, Capgemini and The Researchery

Matching employee donations incentivises more 
employees to engage and to engage more

Although more cynical, UK consumers do respond 
to matching via cause marketing

The literature shows that:

In 2014 55% of global consumers say they are willing to 
pay extra for products and services from companies 
that are committed to positive social and 
environmental impact—an increase from 50 percent in 
2012 and 45 percent in 2011

Willingness to pay extra for sustainable products

is highest amongst 
the Millennial 

generation 
(21-34 year olds)

compared to 
25% of 35-49 

year olds

and 15% of 
over 50s

Our survey of The Big Give donors found that::

44% willing to 
pay more for 
that product

Only a minority 
(7.7%) of these 

buy or use them 
regularly

Three-fifths (59%) 
of respondents 
had bought or 

used products as 
part of a cause 

marketing scheme 

The same survey found that when it comes to disaster 
appeals, matching donations was regarded by 

of people as a 
key driver for 

giving

with Victim Empathy 
being the main 

motivator

42%

55%

51% 25% 15% 59% 7.7% 44%

50% 45%

20122014 2011

81%

Evidence from employees in a survey of donors 
conducted by CAF Australia in 2011 shows that, when 
asked: “What are the key reasons you donate to charities 
through Workplace Payroll Giving?”

over three-fifths (61%) of donors responded: “My 
company matches my donations.”

61%

47% buy a brand at 
least monthly that 
supports a cause

90% global consumers say that 
they would switch to a similar 
cause-related product given 

the opportunity

90% 47%

Less matching for 
payroll giving

More matching for 
employee fundraising

The literature shows that:

In 2014 55% of global consumers say they are willing to 
pay extra for products and services from companies 
that are committed to positive social and 
environmental impact—an increase from 50 percent in 
2012 and 45 percent in 2011

Willingness to pay extra for sustainable products

is highest amongst 
the Millennial 

generation 
(21-34 year olds)

compared to 
25% of 35-49 

year olds

and 15% of 
over 50s

Our survey of The Big Give donors found that::

44% willing to 
pay more for 
that product

Only a minority 
(7.7%) of these 

buy or use them 
regularly

Three-fifths (59%) 
of respondents 
had bought or 

used products as 
part of a cause 

marketing scheme 

The same survey found that when it comes to disaster 
appeals, matching donations was regarded by 

of people as a 
key driver for 

giving

with Victim Empathy 
being the main 

motivator
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Evidence from employees in a survey of donors 
conducted by CAF Australia in 2011 shows that, when 
asked: “What are the key reasons you donate to charities 
through Workplace Payroll Giving?”

over three-fifths (61%) of donors responded: “My 
company matches my donations.”

61%

47% buy a brand at 
least monthly that 
supports a cause

90% global consumers say that 
they would switch to a similar 
cause-related product given 

the opportunity

90% 47%

Less matching for 
payroll giving

More matching for 
employee fundraising
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A Great Match

More people give and some people give more 
when match-funded

A survey of The Big Give donors found that 84% of 
respondents felt that they were more likely to give to a 
charity appeal because of the matching offered.

Data analysis of The Big Give donor database showed 
that:

The average matched gift made through The Big Give 
website is £333 while the average unmatched gift is £132 
(matched gifts are 2.5 times higher on average). 

When surveyed, one in three (35.7%) donors said that 
they gave a larger gift because matching was applied to 
their donation.

Nearly half (45.5%) of these respondents (said that 
they) gave up to fifty percent more because of the 
matching. 

Comparing an unmatched with a matched disaster 
appeal shows that the matched appeal raised three 
times more than the unmatched total online 
donations raised; and five times more when total 
match-funds are taken into account.Matched

£5-£20
Unmatched

£500-£5,000
Matched

Unmatched

Matched Unmatched

The differences are driven largely by gift size with a 
higher proportion of lower value donations (between 
£5-£20) given unmatched compared to a higher 
proportion of higher value donations (between 
£500-£5,000) given when matched.

34% gave up to one quarter more. One fifth (13%) 
doubled their own gift in response to the matching.

Over one third (36.5%) of respondents said that 
they only gave to a matched funded appeal because 
of the match funding.

Nearly half (47.5%) of respondents felt that they 
might have given to an appeal anyway, but that the 
matching made them more likely to give.

£ £ £ £

££

45.5%35.7%

£333

84% 36.5%

47.5%

£132

3X

50%

34% 13%

3
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Flyers/Leaflets: Gemini Consulting e-Commerce event, Spencer Club Sports flyers

THE SPENCER CLUBFieldview, Earlsfield, London, SW18 3HF020 8874 2717   www.spencerclub.org

SUMMER SPORT COURSESfor 2-17 yrs

For moreinformationcontact
Elaine Wishart, Club Manager020 8874 2717,
info@spencerclub.org

THE SPENCER CLUB2010

quality coaching
Our head coaches are professionals qualified under their relevant governing bodies of sport.
They are experienced in working with children, and provide expert tuition on individual skills,
teamwork and sportsmanship.  We believe that children should be safe and have fun when
they play sport, that way they stay interested and keep playing to adulthood.   Children are grouped according to age and ability, and with no
more than 12 children per coach, you can be sure thatyour child will get the attention they need to improvetheir game. All head coachesresponsible for eachcourse are first aidtrained, insured andhold current CRB

disclosure certifi-
cation. 

A NAME YOU CAN TRUSTFounded in 1872, The Spencer Club is one of London’s leading amateur multi-sports clubs.
We are a not-for-profit organisation controlled by the members, although coaches and staff
are employed to operate day-to-day activities.  
We have a long history of being home to friendly and accessible sport in Wandsworth and
surrounding communities.  Our members are all active players in one of the six club sports,
cricket, hockey, lacrosse, rugby, squash and tennis.  We consistently achieve excellence in
regional competitions both at junior and senior levels.

TENNIS
■ Boys and girls aged 5 – 16

■ Weekday mornings 5th July 

to 27th August 2010

■ 9.30 am to 12.30 pm. Registration

from 9:20 am

■ Tournaments Tues & Thurs 1–4 pm

■ Cost: Members of Spencer LTC £8 /

Non members £12 / £10 per sibling 

■ No pre-booking required

■ Equipment may be borrowed from the club

HOCKEY
■ Professional hockey coaching for boys and

girls aged 8 – 16

■ 5 day courses: 12th to 16th July, 

19th to 23rd July, 26th to 30th July

9.30 am – 12.30 pm Ages 8 – 11

1.30 pm – 4.30 pm Ages 12 – 16 

■ Goal Keeping course – subject to demand,

enquire for details

■ Cost:  Members of Spencer HC £95, Non

Members  £115

■ Pre-booking is required. Contact Elaine on

info@spencerclub.org for a registration form

cricket
■ Boys and girls aged 7 – 13

■ Guest coach – ex-England star Alex Tudor who was a Spencer colt & played 

for Surrey, Essex & England (98-02)

■ 1 week courses: 19th July to 23rd July,  26th July to 30th July &  2nd August

to 6th August 2010, 10 am – 4 pm

■ Skills clinic, match practice and tactics, ECB Awards Testing. Fridays 3:30 pm prize

giving

■ Cost:  Members of Spencer CC £130, Non Members  £160

■ A minimum of 2 days must be attended as these are week long courses

■ Pre-booking is required. Contact Christine on christinefgale@aol.com for 

a registration form

playball 
■ Boys and girls aged 2 – 8

■ Weekday mornings 10 am – 1 pm 23rd, 24th &

25th August

• All equipment is provided

• Introduces children to movement and basic ball

skills, develops concentration and confidence to

participate in sporting activities. See www.playball-

helen.co.uk

• Cost per day £20

• Pre-booking required. Please contact Helen on

07793 768237 or info@playball-helen.co.uk

SQUASH
■ Boys and girls aged 4 – 17

■ Weekdays from Monday 19th July and Monday 26th July 

■ All equipment is provided

■ For further information & costs please contact Roshan on

07714256841 or rosh7uk@yahoo.com &  Kelly on 07786

851212 or Kelly@sw19fitness.co.uk
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Solve your People Puzzles. Call us today on 020 3239 3307

We pride ourselves that we can:

We work flexibly as part of your team 
to find straightforward solutions to 
your people puzzles both strategic and 
operational, for a fraction of the cost of a 
full time HR expert.  

• Quickly understand the commercial and 
financial challenges faced by your business

• Resolve people issues proactively and 
cost-effectively

• Enable business owners to focus on what 
they do best – run the business

• Drive for results: motivate your team to 
support business growth

She is very aligned with the 
senior team and works like 
a member of our team, not 
a consultant. She is very 
flexible: we have thrown 
a lot at her and she has 
always coped to changing 
requirements and situations.

People Puzzles have a great 
approach to doing business, 
no heavy contracts. They are 
flexible and understand the 
business commercially and 
financially. We trust them.

”

”

  “

  “

With the right people in place and 
working together, your business can 
grow more smoothly and successfully. 
This is not always easy to achieve, and 
it can divert you from what you do best – 
running your business.

If you are an ambitious business owner or 
director we are pretty confident that you will 
have more things to do than you have time 
for. Sometimes motivating and managing your 
people can slide down your priority list because 
it is messy and hard to prioritise.

Working with people 
can be messy

People working 
together can 
change the 

picture

EMAIL: hello@peoplepuzzles.co.uk
CALL: 020 3239 3307

That’s when clients turn to People Puzzles. We 
offer a completely flexible HR service delivered 
by a Team with real depth of knowledge and a 
very wide range of HR specialisms to get your 
people working effectively. 

PEOPLEPUZZLES
MANAGING YOUR PEOPLE FOR SUCCESS

ITEC Professional Qualifications

Leisure Courses and  

Continual Professional Development

www.racc.ac.uk

The Therapy Rooms

A training facility for complementary and beauty 

therapists.

Freelance beauty professionals may hire the salon 

facilities to provide private treatments.

It consists of:

• Large training room, with 10 dedicated work 

spaces each with a massage couch, sink, focused 

lighting, curtain screening and storage space

• Smaller training room providing flexible space 

which can be set up for practical or theory 

sessions, couches and desks

• Reception area 

• Wet room shower area 

• Dermalogica centre.

Complementary and Beauty treatments are offered 

to college students and members of the public at a 

discounted cost compared to a commercial salon. 

These treatments may be carried out by learners as 

part of their professional training, recent graduates 

plus professional practitioner tutors.

Treatments will be offered during term time only 

and also during special evenings and events. Dates 

and treatments will be listed on our Salon webpage.

Clients will also be able to buy products from The 

Therapy Rooms.

For appointments please call:

020 8439 8938

Email: thetherapyrooms@racc.ac.uk

Beauty  

& Complementary 

Therapies

Centre Details

RACC is easily accessible by rail, road or bus.  

 
RACC
Parkshot
Richmond
Surrey
TW9 2RE
 
General enquiries: 020 8891 8907 

Website:  www.racc.ac.uk 

Email:  info@racc.ac.uk

Parkshot
Parkshot

Kew Road

Kew Road
Kew Road

Parkshot

Cl
ar

en
ce

 S
tr

ee
t

RICHMOND

One Kew Road

A316 Twickenham
 Road

Richmond 
Magistrates 

Court
Richmond 

Film Services

Orange Tree 
Theatre

The Orange 
Tree

Thames Link 
House

Westminster 
House

Thai Square 
Restaurant

The Sun Inn

Regus/MWB 
Business 
Exchange

See racc.ac.uk/events  

for more details

Or call 020 8891 5907

Unlock
ing

Talent

Achiev
ing

Potential

Thursday, July 10       2:00pm - 8:00pm

Foyer, Parkshot Centre, TW9 2REOPEN DAY
Richmond Adult Communtiy College

SCHOOL OF 

HEALTH &

HUMAN SCIENCE

SCHOOL OF 

FOUNDATION 

STUDIES
SCHOOL OF 

HUMANITIES 

& PERFORMING 

ARTS

RICHMOND

JAZZ
SCHOOL

RICHMOND

DRAMA 
SCHOOL

RICHMOND

BUSINESS 

SCHOOL

RICHMOND 

ART 
SCHOOL

C: 0
M: 40
Y: 96
K: 0

C: 59
M: 0 
Y: 9
K: 0

C: 76
M: 6
Y: 44
K: 0

C: 0
M: 87
Y: 49
K: 0

C: 81
M: 73
Y: 0
K: 0

C: 10
M: 10
Y: 10
K: 75

GREY

- school of foundation studies

- school of humanities and performing arts

- school of health and human sciences

- richmond art school

Capgemini: D
riving your 

customer experience

Making Sense
of Risk

Insider Threats

Cabinet War Rooms
Clive Steps

King Charles Street
London SW1A 2AQ

20 May 2010
9.30 am – 5.00 pm

MWR InfoSecurity
Presents

Please register in advance as places are limited, either by emailing
msor5@mwrinfosecurity.com or contacting your MWR InfoSecurity Business Manager.

Please indicate whether you are interested in attending the whole day 
or the morning/afternoon session only.

REGISTRATION AND COFFEE, 09:45 – 10:30

RISK SESSIONS  10:30 – 13:00

Controlling Data Risk When Sharing Information
with 3rd Parties or Partners  
Guest Speaker: Josh Ellis, CIO, Serious Fraud Office

Integrating Financial and Information Risk Management
to Enhance The Company Credit Rating and Protect
Against Insider Fraud
Guest Speaker: Keith Atfield, Director Information Security,
Veolia Group

COFFEE

Insider Threats – A taxonomy:
Jonathan Care, Head of Fraud, Risk and Compliance,
MWR InfoSecurity

AFTERNOON REGISTRATION 12:45 – 13:00
LUNCH, 13:00 – 14:00

TECHNICAL SESSIONS 14.00 – 16:00

Mobile Threats: The Risk you carry in your Pocket
Nils Sommer, Principal Researcher, MWR InfoSecurity

AFTERNOON TEA AND COFFEE

I Use Encryption so I'm Secure?
– Advanced Traffic Interception Attacks
Luke Jennings, Senior Security Consultant,
MWR InfoSecurity

DRINKS, 16:00
A great opportunity to network with other IT security
professionals and the presenters of the day – discuss your
own issues and experiences, and gain insight into best
practice in other leading organisations. 
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Logos

The 
Hockey Centre

Ceelect 
Sports

DIEU DEFEND LE DROIT DIEU DEFEND LE DROIT DIEU DEFEND LE DROIT

8580 gold, yellow 116 rope, 208 burgundy

DIEU DEFEND LE DROIT

116C Pantone Solid Coated (yellow), 
208C Pantone Solid Coated (burgundy)

8643 Metallic Coated (gold)
208C Pantone Solid Coated (burgundy)

8580 Metallic Coated (gold)
208C Pantone Solid Coated (burgundy)

8580 Metallic Coated (gold)
116C Pantone Solid Coated (rope)
208C Pantone Solid Coated (burgundy)

consulting services
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Posters: Sports events posters and Nazmins restaurant billboard

Spencer Hockey Club
www.spencerclub.org

"A club committed to the enjoyment of playing 
high standard hockey, across all age groups"

Home games are 
played at Battersea 
astroturf or at our 
clubhouse on Fieldview, 
(off Burntwood Lane) 
Earlsfield.

Contact Mike Irvine  
020 7585 3858  
or Claire Kelly  
07977 063944  

for more details  
or e-mail us at  

hockey@ spencerclub.org

Mens preseason 
training programme 
starts Tuesday  
8 August.  Meet at 
7.45 p.m. at 
Battersea Park 

Womens preseason 
training programme starts 
Thursday 13 July. Meet 
7.45 p.m. at Fieldview.

Ladies Open Evening 
7.45 p.m. Wednesday 
5 July at Fieldview 
clubhouse to welcome 
new and current 
members to the 
forthcoming season.

Mens and 
womens skills 
training held 
at Battersea 

Park 
astroturf:  

every 
Thursday 
7.45 p.m. 

from 24 
August

N
Excite your taste buds

British Curry Award

Winner

R e s t a u r a n t
Est. 1966

AZMIN’S

396-398 Garratt Lane Earlsfield SW18www.nazmins.com

F r e e
h o m e d e l i v e r y

R e s e r v a t i o n s 020 8946 4221
Takeouts/Delivery 020 8946 2219

There’s simply nowhere better!

Celebrate

your special

events, birthdays,

anniversar ies and

business/corporate parties
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LONDON	
  2012:	
  Planning	
  and	
  Delivering	
  a	
  Complex	
  Programme	
  

Some	
  880	
  PCs,	
  130	
  servers	
  and	
  110	
  
network	
  switches	
  are	
  involved	
  in	
  analysing	
  
results	
  and	
  other	
  crucial	
  data	
  created	
  from	
  
the	
  35	
  spor@ng	
  events	
  that	
  will	
  be	
  available	
  

in	
  2012.	
  

In	
  July	
  2012,	
  London	
  will	
  welcome	
  10,500	
  athletes	
  
from	
  more	
  than	
  200	
  countries,	
  5,000	
  coaches	
  and	
  

team	
  officials,	
  20,000	
  media	
  personnel	
  and	
  
hundreds	
  of	
  thousands	
  of	
  visitors.	
  

The	
  2012	
  Olympic	
  Games	
  will	
  be	
  the	
  
biggest	
  peace-­‐@me	
  event	
  ever	
  staged	
  

in	
  the	
  United	
  Kingdom.	
  

By	
  the	
  @me	
  the	
  2012	
  Olympics	
  open,	
  around	
  100,000	
  
people	
  will	
  be	
  working	
  on	
  the	
  Games:	
  3,000	
  staff,	
  up	
  to	
  
70,000	
  volunteers	
  and	
  a	
  large	
  number	
  of	
  contractors	
  

10,500	
  
athletes	
  

31	
  	
  
venues	
  across	
  

the	
  UK	
  

20,000	
  
media	
  

aRending	
  
500,000	
  
visitors	
  a	
  day	
  to	
  
Olympic	
  venues	
  

The	
  process	
  is	
  very	
  formal.	
  	
  10	
  to	
  20	
  signatures	
  	
  
are	
  needed	
  to	
  approve	
  a	
  change	
  

David	
  Birch,	
  CLM	
  head	
  of	
  programme	
  controls	
  

To	
  host	
  an	
  inspira@onal,	
  
safe,	
  and	
  inclusive	
  Games	
  

To	
  stage	
  an	
  inspira@onal	
  Olympic	
  Games	
  
and	
  Paralympic	
  Games	
  for	
  the	
  athletes,	
  the	
  
Olympic	
  Family	
  and	
  the	
  viewing	
  public	
  

To	
  deliver	
  the	
  Olympic	
  Park	
  and	
  all	
  venues	
  on	
  
@me,	
  within	
  agreed	
  budget	
  and	
  to	
  specifica@on,	
  
minimising	
  the	
  call	
  on	
  public	
  funds	
  and	
  providing	
  

for	
  a	
  sustainable	
  legacy	
  
To	
  maximise	
  the	
  economic,	
  social,	
  health	
  
and	
  environmental	
  benefits	
  of	
  the	
  Games	
  

for	
  the	
  UK	
  
To	
  achieve	
  a	
  sustained	
  

improvement	
  in	
  UK	
  sport,	
  in	
  	
  
both	
  elite	
  performance	
  and	
  
grassroots	
  par@cipa@on.	
  

Influen@al	
  sponsors	
  secured	
  

Planning	
  the	
  Bid	
  

Marke@ng	
  and	
  Ticke@ng	
  

Delivering	
  the	
  Bid	
  

+	
  

Programme	
  underpinned	
  by	
  a	
  sound	
  	
  
and	
  exci@ng	
  business	
  case	
  

+	
  

Agreeing	
  roles	
  and	
  expecta@ons	
  from	
  the	
  Programme	
  –	
   An	
  Experienced	
  Team	
  	
  +	
  

Knowing	
  what	
  the	
  customer	
  wants	
  	
  +	
  

Successful	
  Planning	
  &	
  Design	
  	
  
of	
  the	
  Programme	
  	
  

+	
  

Management	
  of	
  complex	
  budgets	
  and	
  mul@ple	
  suppliers	
  	
  +	
  

Venue	
  and	
  Logis@cs	
  

Governance	
  that	
  supports	
  the	
  
Programme	
  	
  

+	
  

Managing	
  wider	
  dependencies	
  
and	
  constraints	
  

–	
  An@cipa@ng	
  demand	
  and	
  developing	
  appropriate	
  
technology,	
  processes	
  and	
  messaging	
  	
  

–	
  

Ensure	
  stakeholders	
  buy-­‐in	
  to	
  image	
  and	
  branding	
  for	
  global	
  Programmes	
  	
  –	
  

Strong	
  marke@ng	
  campaign	
  to	
  	
  
build	
  image	
  and	
  create	
  awareness	
  and	
  excitement	
  	
  

+	
  

Jan 2003: Blair warms to Olympics bid for 2012 

Jan 2004: Blair Launches 2012 Olympics bid 

The	
  Princess	
  Royal...began	
  London's	
  crucial	
  final	
  presenta@on	
  with	
  a	
  
message	
  of	
  support	
  from	
  the	
  Queen.	
  

75%	
  of	
  UK	
  public	
  'back	
  the	
  bid',	
  with	
  4	
  million	
  signed-­‐up	
  supporters.	
  

May-­‐November	
  2004:	
  Candidate	
  File	
  put	
  together,	
  spelling	
  out	
  in	
  
detail	
  how	
  the	
  London	
  Games	
  will	
  be	
  staged	
  

“I	
  appreciated	
  that	
  the	
  challenge	
  was	
  to	
  make	
  Olympic	
  
sports	
  more	
  relevant	
  and	
  accessible	
  to	
  children”	
  

Seb	
  Coe	
  

London’s	
  visitor	
  economy	
  could	
  benefit	
  by	
  as	
  much	
  as	
  £2bn	
  

“Winning	
  the	
  Olympics	
  has	
  brought	
  an	
  extra	
  £7bn	
  of	
  private	
  sector	
  
investment	
  to	
  one	
  of	
  the	
  most	
  deprived	
  areas	
  in	
  Europe”	
  

Tessa	
  Jowell	
  

Vision,	
  Objec@ves	
  and	
  Scale	
  of	
  the	
  Task	
  

“We	
  were	
  totally	
  clear	
  that	
  we	
  were	
  bidding	
  for	
  the	
  seamless	
  delivery	
  and	
  integraFon	
  of	
  Olympic	
  and	
  
Paralympic	
  Games.	
  I’ve	
  found	
  it	
  depressing	
  that	
  this	
  vision	
  has	
  mutated	
  as	
  badly	
  as	
  it	
  has	
  in	
  the	
  last	
  
few	
  weeks.“	
  	
  

Seb	
  Coe	
  

Olympics boss is axed from Games meetings as war with Coe festers 

April 2011: Coe slams British Olympic Association for 
role in Games row (over funding between LOCOG and 
BOA) 

2003	
  –	
  Bid	
  team	
  formed	
  
Coe	
  concentrated	
  on	
  what	
  he	
  regarded	
  as	
  the	
  key	
  issue:	
  
“Being	
  able	
  to	
  nail	
  down	
  a	
  vision	
  and	
  a	
  narra@ve.”	
  

Coe	
  possessed	
  the	
  spor@ng	
  passion,	
  poli@cal	
  experience	
  and	
  
networking	
  clout	
  required	
  to	
  lead	
  the	
  bid.	
  

A	
  strong	
  and	
  passionate	
  team,which	
  included	
  celebrated	
  Olympians	
  Steve	
  Redgrave,	
  Kelly	
  Holmes,	
  
Daley	
  Thompson,	
  Denise	
  Lewis,	
  MaRhew	
  Pinsent	
  and	
  Paralympian	
  Tanni	
  Grey-­‐Thompson.	
  

Tony	
  Blair	
  recorded	
  a	
  message	
  for	
  the	
  presenta@on	
  in	
  which	
  he	
  highlighted	
  South	
  African	
  President	
  
Nelson	
  Mandela's	
  support	
  for	
  the	
  London	
  bid.	
  

6	
  July	
  2005	
  –	
  London	
  2012	
  delega@on	
  travels	
  to	
  Singapore	
  to	
  make	
  its	
  final	
  presenta@on.	
  The	
  group	
  
includes	
  30	
  young	
  people	
  from	
  east	
  London.	
  

“Paris	
  troJed	
  out	
  a	
  group	
  of	
  middle-­‐aged	
  white	
  men	
  to	
  sell	
  its	
  bid.	
  Coe	
  shared	
  his	
  stage	
  with	
  a	
  rainbow	
  coaliFon	
  of	
  
Britain’s	
  greatest	
  athletes	
  and	
  surrounded	
  them	
  with	
  some	
  of	
  the	
  kids	
  he	
  hoped	
  the	
  London	
  Olympics	
  would	
  inspire.”	
  

The	
  official	
  London	
  bid	
  book	
  was	
  delivered	
  to	
  the	
  IOC	
  in	
  November	
  2004	
  by	
  Amber	
  Charles,	
  a	
  giged	
  14yr	
  
old	
  basketball	
  player	
  from	
  East	
  London.	
  

London's	
  delegates	
  represented	
  both	
  genders	
  and	
  many	
  ethnici@es.	
  This	
  proved	
  to	
  be	
  a	
  stark	
  contrast	
  to	
  the	
  
almost	
  all-­‐male,	
  all-­‐white	
  delega@on	
  of	
  closest	
  rivals	
  Paris.	
  

“The	
  ODA	
  has	
  appointed	
  a	
  Delivery	
  Partner	
  (CLM)	
  who	
  will	
  provide	
  resource,	
  
management,	
  technical	
  capability	
  and	
  systems	
  to	
  manage	
  the	
  planning,	
  
design,	
  procurement	
  and	
  delivery	
  of	
  the	
  construcFon	
  for	
  the	
  venues	
  and	
  
infrastructure”	
  

“The	
  Olympics	
  are	
  iconic.	
  People	
  want	
  to	
  work	
  on	
  it	
  and	
  we	
  
have	
  had	
  the	
  pick	
  of	
  the	
  UK’s	
  premier	
  contractors.	
  They	
  can’t	
  
fail,	
  they	
  don’t	
  want	
  to	
  fail”	
  Mike	
  Szjomassy,	
  CLM 

“Bringing	
  the	
  Athletes’	
  Village	
  seamlessly	
  out	
  of	
  the	
  private	
  sector	
  into	
  the	
  
public	
  sector	
  environment	
  was	
  a	
  significant	
  achievement”	
  

£700m:	
  value	
  of	
  LOCOG	
  procurement	
  programme	
  

London 2012 costs not 'realistic'  The	
  ODA	
  decided	
  at	
  the	
  outset	
  that	
  it	
  was	
  inefficient	
  to	
  spend	
  @me	
  
and	
  money	
  staffing	
  itself	
  up	
  into	
  a	
  huge	
  client	
  delivery	
  organisa@on	
  

2012 London Olympics 'still on budget': total budget 
remains £9.298bn, and the anticipated final cost is £7.301bn 

Olympics budget rises to £9.4bn 

More	
  than	
  5,250	
  people	
  have	
  worked	
  
on	
  the	
  project	
  since	
  construc@on	
  
started	
  in	
  May	
  2008,	
  with	
  the	
  
workforce	
  peaking	
  at	
  650.	
  

July 2011: Tom Daley opens 
London Olympics 

'masterpiece' Aquatics Centre 

The	
  equivalent	
  of	
  33	
  world	
  
championships	
  being	
  held	
  
simultaneously	
  in	
  one	
  city.	
  

	
  IT	
  systems	
  for	
  every	
  sports	
  event	
  
and	
  venue	
  are	
  being	
  put	
  through	
  a	
  
series	
  of	
  tests	
  over	
  200,000	
  hours	
  
to	
  ensure	
  the	
  Games	
  run	
  smoothly.	
  

ODA’s	
  approach	
  to	
  programme	
  management	
  and	
  organisa@on	
  was	
  
not	
  revolu@onary;	
  rather	
  it	
  concentrated	
  on	
  the	
  establishment	
  of	
  a	
  
clear	
  delivery	
  strategy,	
  maintaining	
  a	
  high	
  level	
  of	
  transparency,	
  
clear	
  defini@on	
  of	
  scope	
  and	
  focused	
  delivery.	
  

Funding problems for 2012 village 

May 2011: Aquatic centre 
delayed by heating problems Security costs 'will send 2012 bill over 

£10bn' 

Travelodge	
  boss	
  Grant	
  Hearn	
  has	
  branded	
  exis@ng	
  plans	
  to	
  
allow	
  the	
  travel	
  industry	
  to	
  capitalise	
  from	
  the	
  forthcoming	
  
2012	
  Olympics	
  in	
  London	
  as	
  “pathe@c”.	
  

Olympic	
  Delivery	
  Authority	
  (ODA)	
  has	
  
an@cipated	
  that	
  a	
  third	
  of	
  Londoners	
  will	
  
have	
  to	
  change	
  their	
  usual	
  travel	
  
arrangements	
  when	
  the	
  running,	
  jumping,	
  
swimming	
  and	
  shoo@ng	
  are	
  at	
  their	
  peak.	
  Problems	
  con@nue	
  for	
  London	
  Underground	
  line,	
  key	
  to	
  

Olympic	
  games,	
  ager	
  commuters	
  stuck	
  for	
  one	
  hour	
  ager	
  
power	
  failure	
  

Ticketing problems continue: thousands find the London 2012 website 
struggling to cope and face error messages, delays and instructions to “try 
again later” 

Demand for 2012 Olympics tickets exceeds 20 million 

LOCOG set to fall £100 million short in ticket sales 

Ticket applicants face double debit and 
long wait on seating plans 

London 2012: Lord Coe insists 
ticketing system is fair 

Iranian national Olympic committee claims 2012 logo spells out 
the word 'Zion' and has complained to the IOC that it is racist “It	
  looks	
  like	
  someone	
  dropped	
  a	
  perfectly	
  good	
  logo	
  on	
  the	
  

floor	
  and	
  broke	
  it.”	
  
Steve	
  Douglas,	
  'the	
  logo	
  factory'	
  

"Olympics organisers forced to defend ticketing process." Early morning deluge of applicants 
for 2.3 million tickets for London 2012 Olympic Games causes website to grind to halt 

Olympic sponsors' logos to be beamed onto Tower Bridge 

July 2011: Olympic medals 
unveiled to the world 

London 2012 Olympics organisers looking for 
2,000 young volunteers 

Over	
  £40	
  million	
  has	
  already	
  been	
  earmarked	
  for	
  cultural	
  ac@vi@es	
  across	
  the	
  United	
  
Kingdom	
  that	
  will	
  create	
  a	
  welcome	
  to	
  the	
  world	
  for	
  the	
  2012	
  Games.	
  

£30m	
  Opportuni@es	
  Fund	
  for	
  local	
  community	
  groups,	
  designed	
  to	
  help	
  groups	
  encouraging	
  people	
  to	
  
engage	
  with	
  the	
  London	
  2012	
  Olympic	
  Games.	
  

Can	
  we	
  design	
  this	
  box	
  as	
  a	
  split	
  between	
  
posi@ve	
  and	
  nega@ve?	
  The	
  ones	
  i’ve	
  

highlighted	
  in	
  red	
  are	
  nega@ve.	
  	
  

These	
  look	
  great,	
  but	
  is	
  there	
  a	
  way	
  we	
  can	
  re-­‐format	
  to	
  avoid	
  
text/images	
  going	
  over	
  the	
  rings?	
  	
  

"The	
  innovaFon,	
  professionalism	
  and	
  impact	
  of	
  the	
  final	
  pitch	
  
reflected	
  the	
  excellent	
  management	
  of	
  the	
  bid	
  from	
  incepFon	
  to	
  
compleFon."	
  

–	
  2006: Honeymoon period ends as Opposition claims 'total chaos' reigns over Olympic budget management 

“Trying	
  to	
  compress	
  10	
  years	
  of	
  site	
  clean	
  up	
  into	
  4	
  was	
  tough”	
  

IOC	
  

LOCOG	
  

ODA	
  

Olympics	
  
Minister	
  

Mayor	
  

LOCOG	
  

BOA	
  

Olympic	
  
Board	
  

Responsibility	
  for	
  making	
  the	
  Games	
  happen	
  rests	
  with	
  
LOCOG,	
  chaired	
  by	
  Coe	
  

Minister	
  for	
  the	
  Olympics	
  &	
  Paralympics	
  -­‐	
  Jeremy	
  Hunt:	
  
accountable	
  to	
  Parliament	
  for	
  delivery	
  of	
  London	
  2012	
  
Olympic	
  &	
  Paralympic	
  Games	
  

The	
  ODA	
  	
  is	
  accountable	
  to	
  government	
  and	
  the	
  
London	
  Mayor	
  for	
  managing	
  the	
  public	
  money	
  that	
  
will	
  be	
  
used	
  

New logo costs £400,000 

I’ve	
  created	
  this	
  image	
  myself	
  as	
  the	
  one	
  i	
  had	
  
from	
  internet	
  wouldn’t	
  blow	
  up.	
  May	
  need	
  a	
  li`le	
  

‘polishing’?!	
  

Scenario 4 Scenario 3Scenario 1b

Customer goes onto the 
Scottish Power forum 

and shared on twitter to 
comment on how pleased 
they were with the service 

from Scottish Power

Other customer is away 
on holiday and they 

have also registered for 
Connect. Whilst browsing 
the App, they notice the 
holiday function when 
they receive a message 

that by pausing they will 
save £20 off their next 

monthly bill, which they 
do and are rewarded the 
next time they visit the 
mobile application on 

their return

2 years later, other 
customer is researching 

for Boilercare pricing 
on the Scottish Power 

website

They then log on to 
their mobile app and 
receive a notification 
rewarding them for 

their loyalty

Customer visits their 
Account details on the 
ScottishPower website 

and is prompted to renew 
their contract

Existing Customer going through renewals, aftersales and service

Business Capabilites

Technology Services

Scenario 1a Scenario 2 Scenario 7Scenario 6

Scottish Power analyse 
existing customers that 

are evidencing are flagged 
with a high propensity to 

leave

Propensity Modelling
Customer 

Segmentation

Customer Insight & 
Analytics

Marketing Automation
Digital Rules Engine

Customer calls into the 
contact centre, providing 

their details

Customer Activity 
Tracking

Contact Centre

Telephony
CRM

Online Account
Customer Website

Digital Rules Engine

Content Management 
System

Digital Asset 
Management 

Marketing Automation

Scottish Power take the 
appointment for the 

boiler service and send 
out an engineer on the 

date and time requested 
by the customer

Field Service Booking
Customer Activity 

Tracking
Workforce Management

Contact Centre

Service Management
CRM

Customer enters the 
problem they are having 
in the descriptive search 

within the support centre 
and sees the top-rated 
articles on the matter. 

None of which answers 
their question

Customer Website
Support Forum
Knowledgebase

Content Management 
System

Digital Asset 
Management

Customer posts tweet 
about power cut via 

twitter on mobile

Recognised that customer 
already has evidenced 

propensity to leave and 
categorises them for a 

free product

Social Listening and 
Analysis

Workflow
Activity Tracking

Social Engagement
Mobile 

Social Analytics
CRM

Customer tweets a 
question around the 

product

Social Listening and 
Analysis

Workflow

Social Media Analytics
CRM

Customer Communities
Social Sharing

Social Listening

Community 
Management

Social Analytics
CRM

Mobile Application
Smart Meter

Mobile Application
CRM

Marketing Automation

Customer Visits the 
ScottishPower website 
to access their details, 
but is unable to logon 
and is directed to the 

ScottishPower Support 
Centre

Customer Website

Content Management 
System

Digital Asset 
Management

Customer services 
agent then answers the 
question, provides and 
offer and revnews the 

contract

Customer Activity 
Tracking 

Contact Centre

Telephony
CRM

Customer, enters renewal 
process, but drops out 
of the process half way 

through

Customer Activity 
Tracking

Web Analytics
CRM

Service Engineer goes out 
to service the boiler for 

the customer.

Field Service 
Management

Customer Activity 
Tracking

Service Management
CRM

Scottish Power recognises 
the purchase was 

driven from a customer 
comment and sends a 

referral thank you to the 
customer and a discount 

on their next bill

THANK YOU!

DISCOUNT ON 
NEXT BILL

Analytics
CRM

Campaign Management

Marketing team 
undertakes social 

listening  and monitoring 
to understand consumer 
healthy living concerns 
and inform lexicon for 

messaging/search

Customer Website
Live Chat

Knowledgebase

Content Management 
System

Digital Asset 
Management

Web Chat

Customer logs into my 
account in Scottish Power.

co.uk and is presented 
with an apology, complaint 

resolution message and 
offered a free boiler service 
which they decide to phone 

in and book

My Account (Mobile)
Customer Activity 

Tracking
Notifications

Mobile
Campaign Management

CRM

Recognises that the 
customer shows high-

propensity to leave, and 
initiates a loss prevention 
conversation, requesting 
customer to call contact 

centre

Customer Activity 
Tracking

Workflow
Social Engagement

Social Engagement
CRM

Another Customer Picks 
up on the comment, sees 
how happy the person has 
been with the service and 
decides to purchase the 

boilercareCustomer goes onto the 
Scottish Power forum 

and shared on twitter to 
comment on how pleased 
they were with the service 

from Scottish Power

GOOD SERVICE

Social Analytics
Customer Website
Customer Activity 

Tracking

Social Monitoring
CRM

Web Analytics
Customer Website
Customer Actitivity 

Tracking

Loyalty Management
Mobile Marketing

Content Management 
System

Digital Asset 
Management

CRM

Mobile Application
Marketing Automation

Claire,	Expectant	Journey	

Claire	starts	to	research	on	her	mobile	
and	comes	across	the	Mothercare	app	
in	 the	 results,	 she	 clicks	 through	 and	
downloads	

Claire	starts	to	play	with	the	app	and	loves	the	fact	
she	 can	 create	 a	 wishlist,	 connect	 with	 her	 local	
store	 and	 other	 mums	 to	 be	 	 -	 Claire	 is	 also	 really	
impressed	 that	 she	 has	 week	 by	 week	 advice	 and	
reminders	that	she	can	tailor	based	on	her	needs	

Claire	 is	 invited	 to	 a	 bra	 fi;ng	 service	 in	 store	 which	 she	
a=ends	with	her	mum,	she	 	enjoys	her	experience	 in	store,	
saving	 products	 she	 likes	 for	 later,	 sending	 products	 to	 her	
partner	to	see	and	enjoying	a	nice	coffee	and	cake	with	her	
mum	She	 is	please	she	 is	developing	a	 list	of	things	she	will	
need	throughout	her	pregnancy	and	at	birth	

Claire	 feels	 really	 energised	 and	 conBnues	 her	 research	
online	 at	 home	 with	 her	 husband,	 she	 can	 see	 other	
peoples	 shopping	 lists,	 compare	 products,	 visualise	 how	
furniture	will	look	in	their	nursery	room	and	pick	the	right	
car	seat	for	their	car	using	the	interacBve	buying	guide	

Claire	is	sent	a	noBficaBon	inviBng	her	to	a	personal	shopper	
session	which	she	accepts	–	she	a=ends	with	her	husband	and	
reviews	 	 her	 list	 with	 Jenny	 the	 ParenBng	 Consultant	 and	
Jenny	 shows	 her	 opBons	 for	 the	 products	 she	 sBll	 needs	 to	
buy	which	 includes	her	car	 seat	and	 travel	 system	which	her	
parents	have	offered	to	buy	her	–	Jenny	is	able	to	see	videos	
and	read	reviews	about	each	
	

Claire	needs	help	with	her	baby	shower,	she	loves	the	fact	
Mothercare	can	recommend	venues	and	can	even	provide	a	
host	 for	 the	 baby	 shower	 –	 She	 really	 appreciates	
Mothercare	 taking	 away	 the	 stress	 of	 organising	 the	 baby	
shower	and	has	great	fun	at	the	event	learning	how	to	bath	
a	baby	doll	and	change	a	nappy!	

Claire	has	a	few	things	outstanding	to	order	on	her	
list	and	she	 	goes	online	to	order	these	along	with	
a	 pre	 packed	 hospital	 bag	 that	 she	 was	 able	 to	
personalise	 –	 she	 books	 an	 evening	 delivery	 on	 a	
fixed	day.		Claire	visits	the	how	2	secBon	of	the	app	
and	spends	Bme	reviewing	videos	for	her	products	
to	 learn	 how	 to	 use	 them	 and	 understand	 their	
features	

Claire	begins	to	go	into	labour	and	loves	the	fact	she	
can	monitor	her	contracBons	on	the	app,	details	of	
her	 contracBons	 can	 also	 be	 shared	 with	 her	
midwife	 and	 her	 husband.	 	 Claire	 gives	 birth	 to	 a	
boy	they	name	Dylan	and	uses	the	Mothercare	Live	
stream	 announcement	 feature	 to	 tell	 her	 friends	
and	family	the	good	news	

Claire	 is	 happy	 she	 has	 decided	 on	 which	 products	
she	 will	 go	 for	 to	 saBsfy	 her	 list	 and	 shares	 the	 list	
with	her	friends	and	family	so	they	can	buy	her	what	
she	 needs	 in	 Bme	 for	 her	 baby	 shower	 excluding	
what	she	has	bought	and	what	her	parents	are	going	
to	buy	her	

Claire	 and	 baby	 are	 ready	 to	 come	 home,	
her	 partner	 goes	 to	 get	 the	 car	 seat	 from	
the	car	and	forgets	how	it	disconnects	from	
the	 Isofix	 base	 –	 he	 goes	 into	 the	
Mothercare	app	and	can	easily	click	through	
on	 the	 ‘how	 to	video	 ‘for	 the	model	of	 car	
seat	 he	 has	 bought	 and	 figures	 how	 it	
disconnects	
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Mothercare	app	 2015	
2016	

2017	

2017	

2018	

Wishlist	

Store	community	

Customer	community	

Personalised	Checklist	

2017	

2015	

2016	

Product	save	

Product	share	

Interac:ve	Cafes	

Wishlist	share	

Product	compare	

Augmented	Reality	

Interac:ve	buying	aid	

Real	:me	no:fica:ons	

Clientelling	

Scan	product	in	store	Wishlist	share	

Wishlist	enhancements	

3rd	party	affilia:ons	

Personalised	products	

How	2	content	pages	

Enhanced	delivery		

Contrac:on	monitor	

Live	streaming	
How	2	content	pages	

INSPIRE	ME	
Discover	Things	

INVOLVE	ME	
Collect	Things	

INTERACT	WITH	ME	
Share	Things	
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One system – Multiple missions
Multi-role launcher Dynamic ship protection systemVersatile through-life application Defence against multiple threats


